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ANIMAL MAGNETISM
All the hype this season is magnetic nail 
polish, sending all the other nail trends 
spiraling out of the spotlight. The unique nail 
lacquers contain iron powder particles which 
react to magnets by pushing the particles 
away, creating endless pattern possibilities 
depending on factors such as brands and 
application. These polishes host a rainbow of 
different colors, some of the leading brands 
being Nabi, nails inc., Magnetix, LCN, and 
Layla, just to name a few. Some polishes 
already come with the magnetic patterns 
attached to the lids in wild designs such as 
stripes, starbursts, waves, and chevrons.

For longer wear and overall smoothness, 
begin by applying a clear base coat on all 10 
nails. From this point on, progress one nail 
at a time.

Select the color you wish to use, the darker 
glittery hues usually have the best contrast 
between the actual color and the holographic 
design.  Apply the first layer of color then let 
it dry.  For the second coat, apply a liberal 
amount of polish, and while it’s still wet, 
immediately hold the magnet above the nail 
hovering as close as possible without actually 
touching. The pattern will start to become 
apparent in a matter of seconds, but holding 
the magnet in place for a 10 count makes it 
more pronounced. To get the full design on 
a larger surface area such as the thumb and 
big toe, after applying a discernible amount 
of polish, hold the magnet over the center 
and after about 5 seconds slowly shift the 
magnet on a parallel plane to one side and 
then the other until the entire nail is covered 
in pattern.

Try experimenting with different approaches 
to application.  Holding the magnet as close 
as possible to the nail creates a more solid, 
defined pattern, while holding the magnet 
further away or delaying the time between 
polish application and the setting of the 
magnet leaves a thicker spread-out pattern.  
Holding the magnet at a slight angle fans out 
the pattern slightly, and a combination of any 
of these processes yield interesting results.  
Avoid trying to overlay the magnetic designs 
though, it usually just creates an obscure 
mess and loss of initial pattern completely.

Complete your mani-masterpiece with a 
layer of top coat to lock in the color, prevent 
chipping, and for an overall glossy finish.  
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ANNA SUI

New York, USA

Intricate details and lightweight fabrics 
appeared during Anna Sui’s runway show. 
A white lace babydoll dress featured ruffles 
and was worn with sheer tights covered in 
butterflies. A 50s style orange dress had cap 
sleeves and was cinched at the waist with a 
burnt orange belt. The decadent fur wrap was 
intertwined with vibrant purple, contrasting the 
model’s bold red lips. The chunky bracelets 
and matching necklaces contrasted the 
flawless curls on the models. Turban-like 
headpieces were made from lavish fabrics 
and add culture to the entire collection.
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New York, USA

Photography by

The “good style, good attitude” brand has created 
yet another sophisticated collection, with looks 
ranging from cocktail hour to a day out shopping. 
Varying fabrics were combined creating geometric 
shapes and prints. A teal-lined wrap was worn over 
a summery, coral dress that featured a thigh-high 
slit. A multitude of blue hues were shown on a 
graphic maxi dress that had a deep neckline and 
bold orange piping across the chest. The white dress 
that had thick black detailing and a drop-waist was 
a more form fitting look compared to the rest of 
the looser gowns shown.

BCBG
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DYNY

New York, USA

Models walked down the runway straight off 
of a New York street, literally, for the Spring 
DKNY show. Statement hats shaded the 
models’ eyes. A tailored white pantsuit molded 
to the model and was worn over a sheer, white 
blouse. A red and blue flowered fabric was used 
to make a sleek blazer with matching Bermuda 
shorts and a bralette as well as the heels the 
model wore. Other looks, like the simple white 
dress that flowed in the breeze, warmed the 
collection and kept it more playful. 
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New York, USA

Bubbly colors and voluminous hairstyles rocked 
the runway for Diane Von Furstenberg. Striking 
prints transformed typical spring flowers into 
new-age textiles. A collared white dress with a 
voluminous skirt was wrapped around the model 
like it was gently hugging her, accentuating each 
of her attributes. A giraffe print coat was worn 
over the deep green and blue pants and top, which 
blended together making it appear as they were 
one. The modern sunglasses and simple bags kept 
most of the attention on the glamorous-yet-flirty 
looks throughout the show.

DIANE VON FURSTENBERG
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New York, USA

Blue seemed to be on Marc Jacob’s mind this 
season as the Spring collection almost in it’s 
entirety was decked in blue hues. A sheer, plaid 
textile was intricately cut and hemmed to create a 
slender, drop-waist dress that gathered at the hip 
then cascaded down to the knee. A plain, white 
cocktail dress was overlaid with a shimmering, 
sheer fabric that was lined with a pale blue on the 
end and had frayed edges. A sparkling silver dress 
had hints of green throughout the bodice, though 
it faded to a sky blue on the skirt, which had three 
tiers. 

MARC JACOBS
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Little-known fact: your skin is the largest organ of 
the human body.  It protects you.  However, to do 
its job well, it has to be treated right.  Most people 
know that it’s important to take care of your skin, 
but sometimes figuring out the right things to do is a 
little complicated.  Flip open a magazine, turn on the 
television, or even look at a billboard and you’ll see 
hundreds upon hundreds of ads telling you to clean 
with this, protect with that, get a facial here-- and who 
are you supposed to listen to?  We want to keep our 
skin healthy and, let’s be honest, we really want the 
added bonus of looking beautiful.

If you’re used to spending your money on expensive 
cleaners and left unsatisfied with the results, then 
listen up.  The products you’re buying likely strip your 
skin of oil.  That sounds great, right?  Well, it may 
not be the solution you’re looking for.  When you take 
all the oil from your skin, your body works hard to 
replace it, leaving your skin in a nearly constant flux: 
one minute it’s too dry, the next it’s too oily.

This is where I’ll introduce the Oil Cleansing Method 
(OCM).  I know, I know.  Putting oil onto your skin 
seems counter-intuitive, but there is a method to the 
madness.  After researching on 
http://www.theoilcleansingmethod.com and reading a 
lot of reviews, I decided to give it a go myself.

The premise of the OCM is this: oil dissolves oil.  
Therefore, when you apply new, clean oil to your face, 
it will replace the hardened oil that has found its way 
into your pores.  It will also keep your skin hydrated-- 
eliminating the overcompensation of oil production 
that you get when you use harsher cleansers.  Also, 
the OCM uses natural oils, which is a lot more en-
vironmentally friendly than most face cleaners and 
treatments.

There are a lot of different oil mixtures that may be 
used for the OCM, depending on your skin type and 
preference.  The most simple combination includes 
castor oil and one secondary oil, generally extra 
virgin olive oil or sunflower seed oil.  There are other 
options of secondary oils (descriptions can be found 
on http://www.purifiedskincare.com/).  Grapeseed oil 
and golden jojoba are recommended for oily skin, 
extra virgin coconut oil for combination skin, almond 
seed oil for normal to dry skin, and many others.  Big 
plus: a lot of these oils are cheap and easily found 
inside a drug store.

The 
Oil Cleansing 
Method
by Kelli Kickham
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My skin is normal, though a bit on the dry side, so I used two 
parts castor oil, five parts olive oil, and three parts almond 
seed oil.  (Tip: use more castor oil if you’re prone to oily 
skin, and less if you’re prone to dry skin.)  I poured a little 
over a quarter-sized amount into my hands and rubbed them 
together (this warms the oil).  Then, I lay back on my bed 
and began to rub the mixture into my skin.  The almond oil 
added a delicious aroma and seemed to make this process 
even more pleasant.  It was a relaxing five minutes during 
which I focused mainly on my chin and forehead (my prob-
lem-areas). 

I was feeling pretty good by the time I grabbed my washcloth.  
When you get to this step, you want to run your washcloth 
under warm water and then apply it to your face, holding 
it there until it cools off.  Then, wipe the oil off your face 
(but don’t scrub!)  You’ll want to repeat this process until the 
excess oil is gone from your skin (it was four times for me.)  
At this point, if your skin feels tight, then the OCM website 
recommends using your damp hands to apply a very small 
amount of the mixture to your damp face and rubbing it in.  
My skin did feel a bit tight after, but I used a little coconut oil 
instead of the mixture.

You’ll want to repeat this process regularly, but not too often.  
If your skin starts getting really dry, then you’re doing it too 
much. 

So far, my experience has been positive.  I didn’t get the 
same dry feeling I usually have after washing my face and all 
I needed for moisturizer was a dime-sized amount of coconut 
oil.  My total investment of money?  Less than ten dollars.  
My total investment of time?  Less than thirty minutes.  My 
skin is left feeling softer, smoother, and more hydrated, but 
not oily.  Also, it has a nice glow to it.

The reviews are a bit mixed, but seem to sway toward the 
positive side.  Bonus:  Even if it doesn’t work for you, you’ve 
made a minimal monetary investment and haven’t done any 
harm to your skin-- many of those who complained about it 
causing breakouts said their skin went right back to normal 
after they stopped.

Overall assessment:  The OCM is natural, cost-effective, 
and very low-risk-- which makes it well worth a try.  If you’re 
no stranger to struggling with your skin, then you have little 
to lose, and so much to gain.
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New York, USA

Photography by

Raw animalistic sexuality was evoked on the 
Michael Kors runway for Spring, which featured 
realistic animal prints and bronzed models. A 
sheer zebra print was formed into a one-shoulder, 
floor length dress with a high slit. A red, snake-like 
fabric was used in a minidress that also had a 
matched bag attached at the hip. A simple, more 
subdued look featured a sunshine-colored dress 
that had a tan and yellow scarf loosely thrown over 
it. The models’ hairstyles were modestly simple 
and their shoes were fit for a new adventure. 

MICHAEL KORS
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New York, USA

Body-hugging silhouettes and demure hemlines 
streamlined the Spring Proenza Schouler 
collection. A grey and black knitted bustier had a 
sweetheart neckline and was paired with a vibrant 
teal pencil skirt. A vivid orange and yellow flowered 
skirt was gathered to a diamond and wrapped 
over a mustard toned, long sleeved blouse. A pair 
of simple brown pants was brightened with the 
addition of a blue, buttoned up blouse. The models 
carried avant-garde clutches and wore platform 
heels with peep toes.

PROENZA SCHOULER
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DOLL 
FACE

Photographer: Brandon Andre 
www.emeraldwayphoto.com
Fashion Stylist: Jacqueline Lavaun
Asst. Fashion Stylist: Breanna Broach
Make Up & Hair: Teresa Sammarco
Model: Tiernan Cowling with Next Models

Dress: THAI NGUYEN
Heels: GASOLINE GLAMOUR

Hat: VINTAGE
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Dress BTFL
Heels PELLE MODA
Crown GASOLINE GLAMOUR
Ring GASOLINE GLAMOUR



25

Dress THAI NGUYEN
Heels BRYAN HEARNS
Necklace VINTAGE
Flower GASOLINE GLAMOUR
Belt VINTAGE
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Ruffle Blouse: THRIVE
Button down blouse: THRIVE
Skirt: BRYAN HEARNS
Ring: GASOLINE GLAMOUR
Heels: PELLE MODA
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Dress: BTFL
Bow belt: VINTAGE
Heels: PELLE MODA
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Dress: THAI NGUYEN
Heels: PELLE MODA
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any people are getting ready for the summer and all I hear is, “I’m going to run 6 miles per day to get 
skinny.”  Perhaps they mean, “skinny-fat?”  We all know that if you do cardio you will burn calories, and 
when you lift weights you will build lean muscle.  The combination of both will give you the killer body 
you want for this season without looking “soft.”  You’ve heard it a million times, “Weights are not going to 

bulk you up.”  The only way you will get bigger is if you don’t eat the appropriate foods.  Always remember that the more 
muscle you have, the more calories you burn.   Now, since I know several of you will be running, I put together some tips 
that will help you achieve your fitness goals.  However, before reading these tips please promise me you will incorporate 
weight training into your routine. 

I WORK OUT!

M
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1. Running Shoes.  First things first, if you are going 
to run often you need good shoes.  It is very important 
to invest in a good pair.  Most running stores will help 
you find what type of shoe suits your running style.  My 
favorite brand is Nike.  

2. If you are going to run a marathon, follow a running 
program.  It will keep you focused and informed on how 
many miles you should be running per day.   

3. If you just want to start running, you should follow a 
walk/run program.  This way you will combine walking 
and running until you reach your running goals without 
causing injury.  

4. Always make sure you warm up, stretch, and 
cooldown not only when you are running, but also when 
you are doing cross-training and strength training.  Be 
smart about your training.  

5.  Create a playlist with your favorite music and artists.  
Music is a great way to stay motivated.   

6. Nutrition. It is very important for you to keep a 
balanced diet. Eat loads of vegetables, lean proteins, 
fruits, and healthy fats such as avocados and nuts.  It 
is also very important to stay away from complex carbs 
such as white breads and candy as they will make you 
feel sluggish.  Remember:  The more sugar you eat, 
the less fat you will burn.  I live by this.    

7.  Adequate sleep is a key part of a healthy lifestyle 
and will benefit your weight and heart.  Your body only 
builds muscle tissue when you are NOT weight training.  
Be consistent with your sleep.  

If you have any questions about weight training, cardio, or if you need a little motivation or nutrition advice, you can check 
my website www.AgostinaFitness.com where you can find previous articles and info, or go to my twitter @AgostinaLaneri 
or facebook. You have no excuses!  This is your year and I really want to help YOU accomplish all your fitness goals.   
Remember to challenge yourself and you will be amazed of the things you can accomplish.  

Hugs and Kisses,  

Agostina Laneri 
Fitness Specialist, Coach and Motivator
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New York, USA

A sporty vibe erupted during the Spring Rag and 
Bone show that makes the idea of comfortable 
chic come to life. The concept of dramatic layering 
was present in each of the looks. An energetic 
color scheme consisted of vapid white to glaring 
oranges and yellows. High-waisted black shorts 
with a white trim are simple, yet uniquely worn 
with an earth-toned crop top and hooded sweater. 
A banana hued top loosely hung over the model 
and over a maroon and blue printed skirt. 

RAG AND BONE



32

telegaleria
Jeans

brasil  colombia  america

w
w

w

 �
 t

e
l

e
g

a
l

e
r

ia
 �

 c
o

m

a little bit of tango

a little bit of samba

a little bit of rock n roll

Telegaleria Ad 01 - Runway Magazine CMYK - 3.15.2012
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SPRING TREND 

Designers emphasized 
Springʼs arrival with a fresh 
coat of white as Fallʼs darker 
shades fade to black.

One of last springʼs most 
ubiquitous collections was 
Dolce & Gabbanaʼs offering 
of lacy white dresses, 
seemingly worn by stars and 
supermodels on the cover of 
every major fashion magazine 
around the world. Whatʼs new 
this year is the influx of white 
into separates: trousers, 
coats, blouses, and most 
notably, shoes. For 2012, 
designers moved beyond 
last seasonʼs frilly little white 
dresses, re-interpreting this 
seasonʼs crop with a modern 
twist.

Valentinoʼs white silk trouser, 
paired with a strapless top 
and gently flared at the hip, 
provided a fresh take on the 
peplum silhouette so popular 
in the spring collections and 
moving forward into fall.

Designer Carolina Herrera 
offered a crisp, white day 
dress with touches of black 
on the shoulder and on the 
front-slit skirt; a little bit of sex 
appeal tastefully rendered in 
a timeless black and white 
combination.

The talented Raf Simons, 
lead designer for Jil Sander, 
infused his pure, minimalist 
design aesthetic to full effect 
in his collection of white 
dresses. For a finale, he 
featured a divine bridal gown 
that was tied at the waist with 
a sweeping full skirt, stunning 
in its simplicity.

Fashion has long been influenced by the sea: its cool blue 
and green color palette, wavy, undulating movement, and 
unique shell shapes and life-forms have inspired style- 
setters for centuries.

Todayʼs designers breathe new life into this age-old theme 
by melding modern day materials and techniques into their 
collections - translating their vision of the timeless romance 
of the sea, crafted to perfection.

NAUTICAL

WHITE
At Chanel, Karl Lagerfeld 
created one of the season’s 
most talked about collections 
during Paris Fashion Week. 
Experimenting with synthetic 
materials, he used rubber 
trims to simulate the feel of 
sea-weed, adorned dresses 
with mother-of pearl inlays, 
and meticulously crafted 
organza to simulate waves. 
Pearls were used throughout 
the collection: as buttons, as 
trims, even on shoes and 
hair-pins, placing a signature 
Chanel element front and 
center in this ultra-feminine 
collection.

Using a classic maritime 
color palette of navy and 
white, embellished with gold 
buttons, the house of Bill 
Blass took a more traditional 
approach to the nautical 
theme. The Bill Blass logo, 
cleverly modified to look 
like an anchor, turned up 
on tops and hats on several 
sportswear pieces in the 
Spring collection.

Giorgio Armaniʼs Spring 
collection was the sea in 
its most sensual form. Cool 
and smooth, pared down 
to the bare minimum, his 
pieces flowed like liquid on 
the runway. Sophisticated 
jackets and pants 
comprised of near reflective, 
shimmering silks were free 
of embellishment bringing 
focus to the simple forms 
and flowing silhouettes.
Armaniʼs gowns were 
sublime as they came down 
the runway, reminiscent of 
the gentle waves of a calm 
evening sea.

by Karen McKnight

ChanelCarolina Herrera

Bill BlassJil Sander

ChanelValentino
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Ladylike fashion graced every major Spring runway as 
designers showcased tailored, feminine looks - a welcome 
sight for real women and retailers alike.

Necklines were raised, hems dropped, and waists belted 
for the most universally wearable trend to surface from the 
Spring shows. Day dresses looked finished, lace and ruffles 
replaced sequins, and the heavily embellished, over-the-top 

Graphic prints were a major trend on the Spring runways, 
as designers from New York to Milan used bold color 
combinations and a variety of textures and fabrics to make 
a big impression on Spring fashion.

Embracing graphic themes like tribal motifs, art deco, and 
American muscle cars, designers unleashed imaginative, 
energetic designs with global influences.

GRAPHIC PRINTS LADYLIKE

One of Springʼs most 
definitive collections was 
masterminded by Miuccia 
Prada, whose
1950s muscle-car inspired 
collection had everybody 
talking. The Prada spring 
runway featured everything 
from leather pencil skirts 
with flame-shooting cars, to 
more demure sheer dresses 
with muscle car imprints. 
Revving up Pradaʼs 
Spring was perhaps the 
most original, iconic shoe 
collection released in years: 
simulated tailpipes and 
finned heels in eye-catching 
color combinations added 
fuel injection to one of 
Springʼs most unique 
presentations.

In his collection for Bottega 
Veneta, Thomas Maier did 
a masterful job of blending 
technology and hand-crafted 
materials. Case in point, his 
red gabardine dress
combining 3 graphic prints, 
a black and white beaded 
waistband and a pleated red 
skirt, another one of Springʼs 
biggest trends.

Donna Karan went tribal, 
inspired by her travels to 
Haiti where she devotes 
substantial time and 
resources assisting local 
artisans and businesses. 
While Karanʼs color palette 
was neutral, consisting 
largely of black, khaki and 
white, the prints were big, 
bold and vibrant - and true 
to her form-flattering design 
aesthetic. 

looks from seasons past. 
Jackets and skirts matched 
shoes and structured bags. 
The peplum skirt emerged 
as Springʼs most popular 
silhouette, making its way into 
day and evening dressing for 
a fresh take on feminine style.

Designer Jason Wu has 
a knack for beautiful day 
dresses; his understated, yet 
elegant pink and white dress 
perfectly illustrates everything 
desirable about Springʼs 
ladylike attitude.

Elie Saab may be well-known 
for dressing A-List celebrities 
on the red carpet, but heʼs 
also got a keen eye for 
creating polished, tailored 
looks for his legendary client 
list. His vibrant emerald 
green ensemble was the 
perfect example of what to 
wear if youʼre striving for an 
impeccably put-together look 
and unafraid to match from 
head to toe.

Prabal Gurung, one of 
fashionʼs rising stars, has 
been gaining confidence 
every season and his Spring 
collection highlighted his 
ability to push beyond his 
comfort zone without going 
over the edge. His hip take on 
lady-like style was edgier than 
most; but left all the elements 
of the trend intact. Prabal 
achieved the look using an 
artistic floral print blouse, 
primly buttoned at the neck, 
combined with a matching 
synthetic skirt and sunglasses 
in a dynamic shade of purple 
formerly reserved for cool 
kids. 

Jason WuDonna Karan

Elie SaabPrada

Prabal GurungBottega Veneta
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Unitard: AMERICAN APPAREL
Cage dress: CHROMAT
Bracelet: OAK NYC
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Photographer: Brandon Andre 

www.emeraldwayphoto.com

Wardrobe: Kyle Luu

Hair and make-up: Ronnie Peterson with NEXT

Model: Jenny A with New York Models
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Dress and Shoulder Piece: CHROMAT
Sunglasses: MERCURA NYC 
Shoes: HOUSE OF GASOLINE GLAMOUR
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Dress and Shoulder Piece: CHROMAT
Sunglasses: MERCURA NYC 
Shoes: HOUSE OF GASOLINE GLAMOUR
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Net Shirt: OAK NYC 
Tank: AMERICAN APPAREL
Leggings: DANIEL PALILLO  
Shoes: HOUSE OF GASOLINE GLAMOUR
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Top and Skirt: CHROMAT
Necklace and Shoes: 
HOUSE OF GASOLINE GLAMOUR
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Necklace: OAK NYC
Top: CHROMAT
Pants: DANIEL PALILLO
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Paris, FRANCE

Albert Kriemler combined a luxurious aesthetic 
with clean and warm colors for a collection fit for 
warmer weather.  Crisp white fabric was used 
to create a clean look.  The muted dress with a 
high collar is cinched at the waist and has thin 
white piping striped vertically.  The sleek shorts 
featured a high-waist and were cuffed.  Models 
were styled with elegant bags and their hair was 
parted deeply and flat-ironed.  The platform shoes 
are colored to perfectly match each of the looks.

AKRIS
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CHANEL

Paris, FRANCE

In a new age fashion, Karl Lagerfeld freshened 
the runway with a pale pink, sky blue, and 
cloud white color palette.  A structured blazer 
with black buttons and piping was paired with 
a lightweight flirty skirt.  Geometric shapes 
made from sheer fabric were layered to create 
a modern top that was tucked into a metallic, 
ankle-length skirt.  Voluminous shoulders 
were adorned with cascading layers of tulle 
on the effervescent white dress.  Minimal 
jewelry and simple flats finished each of the 
detailed looks.
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Paris, FRANCE

A red-hot theme surfaced during the latest Dior 
show, enamored with flirty textiles, strappy heels, 
and elegant gowns.  A pleated dress stood out 
like the sun with a deep v-neck and belted waist.  
A dramatic grey gown featured an empire waist 
and bubbled skirt that was cut just at knee length.  
A frosty white dress is layered with volumes of 
fabric creating a unique and youthful shape on the 
model.  The black, sheer dresses added a sultrier 
vibe with revealing cuts and lots of revealed 
skin.  The sophisticated updos and dramatic lip 
stains made each of the models sparkle down the 
runway.

DIOR
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 “The bone-picker and rag-gatherer may be known at 
once by the greasy bag which he carries on his back.  
Usually he has a stick in his hand, and this is armed with 
a spike or hook, for the purpose of more easily turning 
over the heaps of ashes or dirt that are thrown out of the 
houses, and discovering whether they contain anything 
that is saleable at the rag-and-bottle or marine-store 
shop.”  
  - Henry Mayhew

These trash diggers were an inspiration to an unlikely 
duo Marcus Wainwright and David Neville of the popular 
men and women’s clothing brand, “Rag and Bone,” 
formed in 2002.  First created as a men’s denim label, 
they were soon featured on Style.com’s 2010 top 10 
Fall Women’s Collection.  The 2010 season inspirations 
came from the Mount 
Everest climbers of the 
1920s.  Neville explains 
the duos line-up: “We 
took our inspiration from 
the crazy English guys 
who climbed Mount 
Everest in the 1920s 
Tweed.”  The 2010 Fall 
line up entailed in multiple 
layers, waistcoats, and 
heavy use of plaid in the 
best sense from shirts to 
kilts.  They even teamed 
up with Timberland to 
create unique shoes to be 
sold as limited editions. 

Woman’s wear was 
not the ambition of 
co-creator/co-founder 
Marcus Wainwright as 
the duo did not create 
their first women’s wear 
line until 2005.  Becoming 
a clothing designer or 
even making an empire 
was never the ambition, nor goal for them.  Marcus 
Wainwright and David Neville met in Berkshire, England 
attending the same boarding school.  They knew of 
each other, but their connection would not flourish until 
the later years of their lives.  The schoolboy uniforms 
would be a catalyst in the drive to create tailored-made 
clothes.  They both attended University with two different 
studies; Wainwright attended Newcastle, and Neville 
attended Durham.  Wainwright eventually set up his 
own telecoms company as Neville went into investment 
banking.  It was during this time at University that the 
two had become close friends. 

These self-taught designers learned how to construct 
and make patterns from scratch, as Wainwright stated: 
“…could not find a decent pair of jeans.”  From this idea 
of wanting to create his own jeans just for himself, it was 
not long until Wainwright called in Neville to handle the 
business side.  This was when it all changed.

Neville had them flying all over setting up meetings, 
handling the financial side and marketing Rag and 
Bone into it’s own brand--all the behind-the-scenes 
work necessary for a business to run smoothly.  In 
Kentucky, they had their first lines created and when 
that shut down they still managed to keep their clothes 
made in the U.S.A.  Over the years they have worked on 
expanding their brand and introduced women’s wear in 
2005 followed by the Rag & Bone accessories in 2007.  

They’ve continued on to 
create a DYI project where 
they have their, “Favorite 
Girl,” stripped down to no 
makeup, no hairstyling, nor 
lighting, only wearing Rag 
and Bone with amateur 
picture-taking.  
  
They have always prided 
themselves upon tailoring 
and making clothes that 
their friends would wear 
everyday.  Wainwright has 
noted, “…that the clothes 
can have a very English 
tailored sensibility and a very 
old-school American feeling 
at the same time.”  With this 
pride they have continued on 
to dress some of Hollywood’s 
elite which include Angelina 
Jolie, Kate Moss, and 
Cameron Diaz, just to name 
a few.  In 2007 the duo won 
a CFDA (Counsel of Fashion 
Designers of America) 

Award for Emerging Talent in Men’s Wear design.  More 
recently they had won a CFDA Award for Men’s Wear 
Designer of the Year in June 2010.

This duo was destined to be fashion icons.  Now they 
both are married, have kids, and enjoy the same things 
as each other.  The duo’s lives were always parallel, 
running exactly the same line.  Both of their core values 
and fashion insight includes an American workmanship 
with a British aesthetic.  It’s evident to say that they 
were born for each other in greatness.

RAG & BONE
by: Anthony Frausto
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Paris, FRANCE

An ideal mixture of 1950s innocence and raw 
sexuality is present in each of the looks from the 
latest Galliano show.  A voluminous black and 
white checkered skirt bounced down the runway 
and was balanced out with a pamper blue ruffled 
blouse and black tailored blazer.  A lace dress 
had a thin blue ruffle trimming the edges and a 
fresh flower attached to the shoulder.  One floor-
length gown hugged the model’s body with a 
deep neckline and ruffles draping down her leg.

GALLIANO
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GIVENCHY

Paris, FRANCE

Hollywood glam.  South Hamptons perfection.  
A perfect blend of contemporary style was 
created for Spring.  Givenchy debuted intricate 
layering on many looks that created exclusive 
shapes.  A sophisticated long-sleeved blouse 
grows in length in the back, overlapping a pair 
of sleek, cropped pants.  A partially sheer, 
yet textured, black fabric was used to create 
a polished high-neck dress with a peplum 
addition to the waistline.  Simple shoes and 
relaxed hairstyles kept all of the attention on 
the dramatic details in each ensemble.
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Paris, FRANCE

Each season we can expect nothing less than dra-
matic-yet-demure looks from a McQueen show, 
and the latest collection is no exception;  nearly 
every look featured intricate ruffles.  A skin-tone 
dress was covered with black detailing that 
stretched from the bottom to over the top of the 
model’s head.  Elaborate shoes were created to 
match each gown from the colors to the textures.  
The top of the bold orange dress featured alluring 
cutouts while the gold ensemble fully covered the 
model, with the exception of a gaping neckline.

ALEXANDER MCQEEN
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MUGLER

Paris, FRANCE

Nicola Formichetti created a strong and 
secure allure on the runway with evidence 
from the structure of the clothing to the sleek, 
gelled hairstyles that the models adorned.  
The muted color palette was the perfect 
simple balance to the dramatic hemlines 
and cutouts featured in each of the looks.  
Shimmering pants were cropped at the ankle 
and worn with a trim white tunic with black 
leaf-like drawings on it.  A nude dress seemed 
invisible on a model with a cinched skirt and 
white fabric purposely slipping out. 
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Photographer: Marisa Fi l leboeck 
Models: Stephanie @4play, Esther @Modelwerk
Hair&Makeup: Sarah Carol ina Teixeira de Sousa
Styl ing: Marisa Fi l leböck
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Jumpsuit: AQUA
Ring: BIJOU BRIGITTE

Bracelet: LIPSY

Dress: AQUA
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Dress: AQUA
Necklace: BIJOU BRIGITTE
Bracelet: BIJOU BRIGITTE
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Jumpsuit: AQUA
Ring: BIJOU BRIGITTE
Bracelet: LIPSY
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Dress: ASOS
Ring: private
Earrings: BIJOU BRIGITTE
Jacket: AQUA
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Paris, FRANCE

Vivienne Westwood undoubtedly took center 
stage in Paris with her avant-garde collection 
featuring theatric draping, volumes of fabric, 
and the sensational make-up and hairstyles on 
each of the models.  A black and navy dress was 
knitted with a slouching neckline and wrapped 
waist.  A blue-lightning dress seemed to be ef-
fortlessly draped around the model’s body from 
shorter in the front to longer in the back.  Another 
asymmetrical hemline was distinctively used for 
the metallic orange dress that had a black coat 
with thin white stitching overlaying it. 

VIVIENNE WESTWOOD
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LOUIS VUITTON

Paris, FRANCE

Uncomplicated.  Feminine.  Delicate.  These 
three words perfectly describe the Spring 
collection for Louis Vuitton.  From the pastel 
hues to the floral theme, each look was 
demure, yet idyllic.  The pale salmon blouse 
was effortlessly tailored and tucked into a thin 
pencil skirt that had elegant flowers adhered 
to it.  A clean white dress was loosely covered 
with sheer blue fabric that hit at the model’s 
knee.  Each model wore classic heels with 
varying details and carried totes or a vintage 
looking umbrella. 
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Photography: The Hayes Brothers. 
www.hayeshayes.com
Stylist: Claire O’Connor
Make-up artist: Michael Anthony
Hair Stylist: Jonathon Nathaniel
Model: Nonna Koliakina @ Q Management NYC
Model: Courtney Ericksons @ Q Management NYC

Maskierten
Theater
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Theater

All Clothing, veils & accessories 
featured in this story are by 
Claire O’Connor
www.claireoconnor.ie
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Paris, FRANCE

YSL traded the typical Spring color wheel of 
pastel colors for a jewel-toned collection featuring 
sapphire, purple, bubblegum pink, and grey.  A 
navy blue blouse had ruffled sleeves and was 
tucked into a polished skirt with a matching ruffle 
trim.  A sultry black jumpsuit had an intensely deep 
neckline which contrasts the purple blouse with 
straps that wrapped up and around the model’s 
neck.  A sophisticated ensemble was created with 
a colored grey blouse and tailored pants.  Glossy 
red lips and smoothed back hair completed each 
of the looks.

YSL
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Allergic to Fashion
ur eyes are wide open when we see a beautiful 
fashion campaign, but do we ever think of the 
way fashion can manipulate our society?  Do we 
ever think about all the hard work behind fashion 

campaigns?  Do we really ever wonder why our heart 
always says yes when our brain says no?  It’s a complex 
process that makes our closets always scream for more!

That process is called marketing; fashion marketing.  
Fashion is not just thinking about the way trends meet 
products, but how marketing helps establish communica-
tion and sales strategy of pre-conceived trends in society.

Marketing is like philosophy where we can understand the 
way fashion and design communicate with economy and 
social activity.  That’s the way economy expresses human 
feelings or “women’s feelings,” right?  The world, the 
consumer’s mind, and each of their actions are studied 
detail by detail.  Our desires are studied by marketing, and 
all of that  is evident through fashion campaigns.  

One of the marketing functions is to analyze society and 
the evolution of their necessities.  It is here they can find 
the evolution of economy, philosophy, culture, and social 
trends.  So, if you understand all of these theories it’s time 
to say, “Welcome to fashion marketing!”  It sounds like a 
world that consumes women’s minds but it’s much more 
than that.

Spring is almost here and nowadays we’re submerged 
in collections, covers, fashion weeks, and editorials.  
The “fashionistas” need to know that this is just the first 
step before the fashion brands invade our lives.  Fashion 
campaigns are not only based on clothes, but also lifestyle 
and what we expect of ourselves.  Sometimes it can be 
likened to a joke because we dream of a life that never 
comes true. Here is the essence of fashion: Fashion is 
selling a fantasy.  An example of this is Burberry’s recent 

campaign.  This brand makes us think of a sensual, 
successful, powerful, independent woman.  It was no 
accident that Cara Delevingne was chosen to be the face 
of Burberry Spring/Summer ’12 Campaign. 

This luxury brand combines sophistication with simplicity 
and aims to make us feel desired, which is mirrored by 
using a model.  We want to be youthful, independent and 
elegant; we want to be all that we are not.  So, we think if 
we buy the product of a brand then we can become what 
the brand conveys. 

Burberry is a brand with history in the fashion industry.  A 
brand which cannot be dissociated of one of the eternal 
trends of clothes – “Trench Coat” - was created in 1920, and 
quickly the iconic chess turned in to the image trademark 
of Burberry, and now we can see it in all branded clothing, 
accessories, and perfumes.  If you want to learn how to 
build a brand, learn from Burberry!

In conclusion, fashion marketing ultimately is what society 
deserves, converted by the fashion designer, in this 
case, Christopher Bailey.  Marketing is the identification 
of consumers’ wishes, usually the potential consumers.  
The first and foremost preoccupation is the satisfaction of 
needs, which is the number one rule in marketing industry.  
After this, fashion started to think in the strategy of the 
products and the way they can be improved.   For a fashion 
campaign to be successful, it is necessary to think how the 
product is brought to the consumer, commuicated for the 
success of the product and brand, and the specifics of the 
communication tools of fashion.  This kind of marketing is 
the tool disposal of brands and fashion companies.  The 
power of the brand in the consumers becomes magical.  
We do magic in our closets and only notice when we 
receive a stretching ear of our accountant. 

By Ana d’Almeida

O
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Black Dress: WISH
Spike Cuff: CHARLES ALBERT
Metal Shoulders: 7ViCTORY
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Runway: Twilight has been your biggest role. What was your 
reaction when you found out you got the part?
Angela: When I had to audition, I wasn’t aware of how excited 
I was and they said I wasn’t supposed to be there until the next 
Wednesday, so I went back. When I found out I got it I was 
sitting with a friend at a café and I was just so surprised. It was 
a great surprise. 

R: What was the audition process like? Did they have you do 
anything strange or silly?
Angela:  No, it was just simple. I read for a different character. 
Then I got the role of Tia. 

R: Tell us about your new movie 
Twilight: Breaking Dawn. Where did 
you film it? Any funny moments on set?
Angela: It was filmed in Baton Rouge 
and near Vancouver, and Rami, who 
plays my man Benjamin, and I were 
watching ‘Ratatouille’ together to 
feel like we were a couple. We did a 
lot of fun stuff; we went hiking in the 
mountains. I would take grandma steps 
and the boys would be miles ahead of 
me. 

R: Of all your accomplishments what 
are you most proud of?
Angela:  I’ve haven’t really thought 
about that, actually. I’m not a proud 
person, I just try to work hard and 
give every aspect of this job my all. 
Hopefully in 50 years I’ll be able to look 
back and be proud of everything I’ve 
accomplished – I’m not quite there yet!

R: What actors or movies inspire you?
Angela:  I just saw ‘Iron Lady’ with Meryl 
Streep. I love Meryl Streep in general. 
For film makers and films, it goes back 
to the 50s. ‘On The Waterfront’ and, oh, 
there are so many. ‘Sophie’s Choice.’

R: So you’re from Armenia? Can you speak your native 
language?
Angela:  Yes, I do speak Armenian. 

R: What was your first professional gig as an actress?
Angela: I auditioned for a Coke commercial to be an extra. 
My whole family was auditioning. My mom, my dad and I got 
picked. We went to the shoot with a thousand extras. I was 

‘s

studying for AP biology at the time so it was annoying. 
My dad had me come over and stand with him, we were 
supposed to be audience members watching a girl skate, 
and it was around the time of the Olympics. They wanted 
one of the extras to hold a Coke bottle and I was holding 
it, but my dad next to me was making rude noises and I 
was laughing. Afterwards the director came over to me 
and said I was amazing, which was funny, and after that 
I got upgraded to a lead and I got my SAG card from it. 
Afterwards, I worked on a Celine Dion music video and 
that was an awesome experience. 

R:  Have you read any of the 
Twilight books?
Angela: I read the last one. It 
was really good. 

R: You were in an episode of 
‘Criminal Minds’ how was that?
Angela: It was really good. It’s 
fun to play a unique character 
like that, with multiple layers.

R: What’s your street style? 
What do you wear when you’re 
not working?
Angela: Well, I usually don’t 
dress like this. I tried today. I 
wear anything that feels soft 
and comfortable. I got leggings 
I like; they are warm and from 
New York. I don’t have fashion 
sense. And I still wear my 8th 
grade army boots. 

R: Do you have any favorite 
designers?
Angela:  Vintage stuff. I wear 
old, used clothes. I love, love 
Alexander McQueen. If there 
was a dream to dress up for an 

event, I would pick an amazing couture McQueen dress. 

R: Besides Canada for Twilight, have you ever been 
outside of the country?
Angela:  I’ve been to Italy and Argentina. Always for work 
though, never for pleasure. 

R: What’s your schedule like now?
Angela: Nothing’s really different. I like traveling though, 
its fun. 

Angela Sarafyan
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do in life, anything you 
love, you can do it. ”
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R: What would you be doing if you weren’t 
acting?
Angela: Doing exactly what I’m doing now. 
Walking a lot. Have you seen ‘Rango’? There 
is a character on there that people say I’m like. 
I like to walk behind people and imitate their 
walk until they get angry, then I turn around 
and walk the other way.  

R: Is there anything else you’d like to do in the 
industry? Like fashion design?
Angela: Fashion design? Oh, no way, that 
would be very intimidating for me! Right now 
I’m just focusing on establishing my acting 
career - no plans beyond that, yet.

R: Is there someone special in your life?
Angela: There is someone special in my brain 
all the time. I fantasize about Prince Charming. 

R: Do you have any make-up tricks that you 
swear by?
Angela: Mascara and coconut lip butter. 

R: Do you have any hobbies?
Angela:  I like drinking coffee and walking. I 
like to paint, I’m not a painter, but I like to paint. 

R: Do you have any advice for young girls 
hoping to get into acting?
Angela: Whatever you want to do in life, 
anything you love, you can do it. If you put 
your mind to it, you can do it, no doubt about it. 
Think good things and then do them. 

R: Tell us one secret about you no one knows.
Angela: I go to sleep at ten at night and wake 
up at six in the morning. 

LEFT:
One-Shoulder Strap: MOTHER OF LONDON

Black Leotard: BODY ROCK
Bracelet: 7VICTORY

RIGHT:
Crop Jacket: MOTHER OF LONDON

Black Top: URBAN OUTFITTERS
Leather Skirt: MOTHER OF LONDON

Necklace: 7VICTORY
Black Shoes: LUICHINY
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Hope Dworaczyk
Photography by Peter Svenson
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unway: Hello Hope! So your 
claim to fame was shooting for 
the cover of Playboy in 2009, 
what was your reaction or first 

thoughts?
Hope:  When I was asked to pose I didn’t 
make any phone calls, I wasn’t excited. 
I actually felt bad; I didn’t talk to anyone 
for weeks and didn’t give them an answer 
right away. I told my grandmother first and 
she said if she was my age she would 
have done it, so I called them right away 
and told them I’d do it. 

R: How was it working with Seth Rogen?
Hope: Seth was really funny. He tried 
making me as comfortable as possible. 
We shot many different covers, some 
were printed internationally, and only 
one was for the U.S. He just was really 
funny and he’s a comedian, so it was a 
fun shoot.  

R: You have your own clothing line, can 
you tell us about that?
Hope: I’m designing for Tees by Tina 
under my name. They are kind of lux 
basics and I love them and wear them all 
the time. I can wear them under a leather 
jacket and to work out and do pilates. 
And they are so comfortable, I wanted 
dresses out of the same fabrics and in 
different prints so we made a line of maxi 
dresses and shorter textured dresses for 
people who wanted to hide love handles 
or saddle bags on their hips. Really easy 
dresses for everyone to wear. 

R: What designers influenced you?
Hope: Not really a designer, I just had 
ideas on what I want to wear, so I put 
them together, or they came from things 
missing in my closet that I never had a 
chance to buy.

R: Who is your favorite designer?
Hope: The person I buy the most often 
is Dolce and Gabbana because they fit 
so, so amazing. Their dresses are always 
really classy and edgy. And I can pull 
out a dress that I bought six years ago 
from them and it’s still one of my favorite 
dresses today. 

R: So you walked the runway for Versace, 
Balenciaga, and Miss Sixty. Which show 
has been the most fun to walk for?

Hope: My very first runway show 
was Versace. So when I’m asked that 
question I always say Versace because 
it was such a crazy experience. I toured 
six cities with them so I walked for them 
in New York, Tokyo, Milan, Paris. So,  that 
was probably the most exciting because 
it was the first show I ever walked in and 
stopping in all these cities that I had never 
been to, that was probably the best. 

R: Did you have huge heels that were 
hard to walk in?
Hope: I remember the scariest thing was 
during a walkthrough for a show, and 
I was in a long dress and my heel got 
caught under a dress--because nothing 
is completely sewn yet--and it was a little 
long for me and I kind of tripped. I was 
thinking, “God, please don’t fall, please 
don’t fall.”

R: Who is your favorite shoe designer?
Hope: I’m home now so I want to look 
in my closet, I have too many. I go back 
and forth. But I can always go to YSL. Or 
Louboutin has beautiful, beautiful shoes, 
but my YSL’s trump that any day. I have 
the same amount of both though.

R: What’s your fashion style like when 
you’re not working? Your street style?
Hope: I’m normally in a pair of jeans, flat 
boots, and a solid top. Maybe a blazer or 
leather jacket. It’s honestly really simple. 
Flat combat boots. Sunglasses. I have 
a collection of leathers I rotate through. 
Really easy for running errands. 

R: So pretty simple, yet fashionable?
Hope:  Completely low maintenance 
when I’m not doing events.  I actually just 
bought a lot of wide leg, printed pants and 
I’m loving those but I wouldn’t wear them 
out to run errands. 

R: Tell about your iPhone app “The 
Rating Game.” Did you come up with the 
concept?
Hope: I didn’t come up with the concept; 
the app company came to me and said 
they wanted to do an app. And I thought 
it was so awesome, I could show my 
favorite pieces and I thought people could 
people could upload their favorite things 
but it’s not what they wanted to do. They 
said games do really well, so they made 

an app where people send in photos 
and I rate them on a scale. They said if it 
does well then I can have my fashion and 
beauty app. 

R: Do you have any pets that travel with 
you and what are your must have travel 
items?
Hope: I have so many must have travel 
items. I don’t have a pet that travels with 
me. My dog died four or five years ago, 
it was always such a headache traveling 
with her. I always have a pair of socks, my 
feet are always cold. I have a face masks 
with different sayings. Sometimes I feel 
four when I have a mask that says “Do Not 
Disturb” with sparkles on it. I travel with 
a moisturizer; I don’t wear any foundation 
unless someone’s putting it on me. My 
iPod and perfume. 

R: What is your favorite place to shop?
Hope: Honestly, as far as day wear and 
what fits me really well is Helmut Lang. 
Dolce Gabbana and Helmut Lang. Dolce 
and Gabbana for dresses. But more than 
that probably what is a hobby of mine is 
vintage shopping. I love buying pieces 
and reworking it. 

R: That’s great then it’s custom. 
Hope: Yeah. And every once in a while I’ll 
shop online and I found a vintage Chanel 
dress with gold buttons down the front. I 
pair it with leopard lace up Louboutins and 
it was fabulous! So that’s another hobby of 
mine, finding pieces online and reworking 
them. 

R: Any fashion predictions for 2012?
Hope: I think that wide leg pants are 
back, not like bell bottoms, but from the 
mid-seam down. Orange is really hot. 
Some people are really disappointed by 
that, like my friends who hate orange. 
Recently I’ve bought a lot of neon bags 
and pants. Pointy toe shoes are amazing 
right now, and they will be huge Fall and 
Winter. And Ivanka Trump has some great 
shoes as well. It doesn’t have to be high 
end though, I found a great pair of patent 
leather shoes by Aldo and everyone was 
complimenting them! 

R: So I heard your agent and manager 
wanted to change your last name. Is it 
because a lot of people mispronounce it?

Hope Dworaczyk
R
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Hope: Yeah they butcher it. They 
wanted me to change it to anything I 
wanted. I didn’t know what I wanted to 
change it to, nothing felt right. So I kept 
my own. It doesn’t bother me if someone 
mispronounces it.

R: What nationality is your name?
Hope: Polish. My dad’s Polish. 

R: So what is your life like now after 
doing so many TV appearances and 
fashion shows? How has it changed?
Hope:  It depends. Sometimes my 
weeks are really busy when I’m 
traveling. I’ll be in New York and then 
Boston, then London. But then like this 
week and next week I’m home and I 
don’t have to worry about having to be 
somewhere. I have work in L.A. but it’s 
nice to be able to work from home. 

R:  What countries have you traveled to 
for work?
Hope: England, Japan, Italy, Moscow, 
Spain.  And for vacation I just got back 
from Bora Bora and Tahiti. And I go 
to Mexico sometimes because it’s so 
close. And Dominican Republic, which 
I hated. It was a crazy flight schedule 
and a lack of communication between 
myself and the people there. They just 
don’t seem to care. I’ve been there 
twice for photo shoots and I’ve never 
loved it. If you have the chance to go, 
go somewhere else. 

R: Which was your favorite place to 
visit?
Hope: Paris, maybe. 

R: What’s your beauty regimen?
Hope: Because I’m home, I’m going to 
look. Cleanser, I use Avalon Organics 
from Whole Foods. Twice a week I use 
a glycolic cleanser that has glycolic 
acid in it and has an exfoliator in it. 
My moisturizer has been Le Mer, the 
lighter gel. I love Bio Oil from CVS or 
Walgreens. I spray it on after a shower. I 
use a collagen booster serum. 

R: Do you have any advice for girls 
hoping to break into the business of 
modeling?
Hope: It’s not as glamorous as it looks. 
Don’t go into unless you know who are 
and have morals and values because 
it’s all set up to tear you down. That’s it. 

Hope supports the Best Buddies Charity. 
Best Buddies creates one-on-one 
friendships with people with disabilities 
and helps them with jobs and to create 
better futures. Visit www.BestBuddies.
org for more information. 

“Recently I’ve 
bought a lot 
of neon bags 
and pants. ”
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unway: How did you get into the 
movie ’21 Jumpstreet?’
Spencer Boldman: In L.A. I did an 

audition on tape, because the auditions 
were in New Orleans. I put myself on tape 
and beforehand I watched episodes of 
the original show on YouTube. I was too 
young to watch it when it was originally 
on, I was just a child. A few months went 
by after I sent my audition tape, and to be 
honest I forgot about it, then we got a call 
saying I got a part, Jonah had cast me off 
my tape. It was a lot of fun. I play Jonah’s 
rival, I got to improv in the film and work 
with great directors. I feel really blessed 
to have been a part of it. 

R: So you are talking about improv in the 
movie. Was there a heavy script or was it 
pretty free?
S: There was a script, I mean Jonah was 
one of the writers on it and they did have 
a framework. What was so cool was they 
let the actors kind of do their thing. Having 
a cast of Chris Parnell and Ellie Kemper, 
veterans of comedy and improv, you want 
them to do their thing. So I was lucky, as 
someone with less experience, to be a 
part of that. I learned a lot. 

R: So you realized your passion for acting 
in high school. After you realized what you 
wanted to do how did your life change?

S: My life is pretty much the same. I still 
talk to everyone; I still call my mom every 
day. I’m just busier, and I’d probably be in 
college with my friends if I wasn’t working 
right now. It’s a weird/cool thing. When 
your dreams as a kid come true, it’s a cool 
feeling. I’m just busier now. 

R: Did you move to L.A.?
S: Yes, I was 16 when I came out and I’d 
go back and forth. I’m nineteen now, and 
I just moved out six or seven months ago 
because I’m filming a show. So it’s more 
permanent. I’m happy to be out here. But 
I love going back home and I love L.A. so 
it’s cool. 

R: Was it hard work breaking into the 
business or were you one of the lucky 
ones?
S: You know, there’s always hard work 
in anything. I’ve always loved movies. 
I’m a really big fan of Paul Newman and 
movies from the 40’s and 50’s. That’s 
what inspired me to want to be an actor. 
I would watch actors who I respected; 
they said they did a lot of theatre so I 
started there. Paid my dues in theatre. 
Even though I’ve worked hard, I feel very 
blessed. I met my agent and a month later 
I was testing for Nickelodeon and I fell 
into the Nickelodeon/Disney thing really 
quick. My agent and manager are really 
great. I’ve been told no a thousand times 
no though, as has Brad Pitt, or anyone. 

The people around me believe me and so 
it’s been great so far. 

R: What’s it like working for Disney 
channel?
S: Our show, Lab Rats, premiered 
yesterday and it broke records for the 
network. It’s a great show from the 
producers of That Seventies Show, it has 
very smart writing. Similar to Wizards of 
Waverly Place. It’s a cool show. 

R: Tell us more about ‘21 Jumpstreet’.
S: I play French Samuels, I’m sort of 
Jonah’s rival in the movie. To be able to 
work with Chris Parnell and Ellie Kemper, 
who was in Bridesmaids and The Office, 
I’m very proud to be a part of that movie. 
The directors were awesome and the 
movie is hysterical. It’s a different take 
from the show; they weren’t trying to redo 
it. And Jonah Hill and Channing Tatum are 
hysterical and great people. As an actor to 
be able to act and improv with them was 
a dream come true and I hope I can work 
with them again in the future. 

R: So the ladies want to know, do you 
have a girlfriend?
S: I do not, but I am looking. So ladies out 
there, hit me up. 

R: Being a guy are you interested in 
fashion at all?
S: Yeah. I’m better when someone 
dresses me. I like feeling good and I like 
really simple comfortable things. I’m not 
Mr. Fashion at all by any means but I like 
clothes. 

R: What’s your style when you’re not 
working?
S: I’m a jeans guy. I like a good pair of 
jeans with a t-shirt. I’m not a trendsetter 
going out in a neon suit. I’m simple. 
Especially when I’m on the show or set, 
I’m made up and when I go home I like to 
be simple and relax.

R:  Do you wear make-up on set?
S: We do yes; the ladies put make-up on 
us every week. It’s a lot of fun, ha-ha. 

R: Do you have a favorite designer?
S: I’m really big on All Saints right now. 
They have cool stuff, their jeans are really 
neat. I like Michael Bastian. I like preppier 
stuff. I like Armani

R: Have you ever attended a fashion 
show?
S: I have not. I went to Milan, but not for 
that. 

R: It was a long move from your hometown 
in Dallas to L.A. Was it easy to adjust?
S: Yeah, because I’ve been coming out 
here for years and you get used to it 
pretty quick. It was a culture shock the 
first time, but then I got used to it. I have 
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“I’m a jeans guy ”

a really good family behind me. I talk to 
my parents and my brother a lot. I love a 
lot about L.A. like the beach, but going to 
Dallas and seeing my family it grounds me 
and I can breathe a little more. It’s been 
easier than I thought it would. I don’t know 
as many people and still getting adjusted 
to that. And L.A. has really good food. 

R: Any good behind the scenes stories? 
On the set of your film?
S: Oh, it was never me. I was always trying 
to keep it cool. Jonah and Channing, they 
are hilarious together. They have great 
chemistry and were always messing 
with each other. I hung out a lot with Brie 
Larson and Ellie Kemper. Ellie and I aren’t 
big coffee drinkers, and we had a night 
shoot after working all day. So, Ellie said 
“We aren’t coffee drinkers, but we need to 
drink coffee.” So we drank a lot of coffee, 
and we were in this weird mood, running 
around like crazy people. The feeling of 
not being awake, but you’re awake, we 
have a bond now because of that night. 

R: So you have long shoot hours?
S:  Mine were pretty good. Movies tend to 
take longer to shoot, so it’s more chill than 
out half hour sit-com which I liked. There 
was a lot of down time to watch the others 
shoot. 

R: Do you see yourself directing your own 
projects in the future?
S: I think I’d get into producing first. It’s 
more of a creative process and then 
directing later down the line. Like I said, 
I’m a movie buff and I like looking at 
movies from all different angles. George 
Clooney once said “It’s fun being the 
painter instead of the paint.” I really liked 
that. 

R: What’s your favorite movie?
S: Butch Cassidy and the Sundance Kid. 
That, and Cool Hand Luke. 

R: Who is your favorite band?
S: Right now I really like Ellie Goulding. 
She’s from the UK. I really like her new 
album; she has a really interesting voice.

R: What kind of car do you drive?
S: The car I have now is a Chevy Colorado. 
It’s a truck. I love it and have had it since 
high school. I really like the Audi’s. That’s 
later when my car dies, I’ll be really sad. 

R: What’s your advice for aspiring actors?
S: Stay focused & surround yourself with 
good people. Actors can get caught up 
with what other people are doing. I think 
if you worry about yourself, your goals 
and where you want to go and having 
good people you can trust those are two 
good things. My mom always taught me to 
focus on the bigger picture. 

Photography by Mike Rozman
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END CANADA’S SEAL SLAUGHTER

Each year, tens of thousands of 
seals, many of whom are still 
babies, are massacred. It’s time
to demand a permanent end to 
Canada’s cruel seal slaughter.
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Malls of the World
By Bonnie Siegler

MALL OF AMERICA: Bloomington, Minnesota; USA
With over 4.2 million square feet – it can house 7 Yankee 
Stadiums - and since opening its doors in 1992, this mall 
boasts the nation’s largest indoor amusement Park located 
amidst roughly 520 stores and 50 restaurants.  There 
is also a Nickelodeon Universe and Sea Life Aquarium.  
“Mall of America is a destination and experience,” says 
Dan Jasper, VP of Public Relations.  Indeed, MOA, as it is 
known, entertains its guests with musical acts to celebrity 
book signings to fashion shows.  Luxury brands such as 
Nordstrom, Burberry, and Michael Kors are housed within 
mid-level and value-friendly stores, though strategically 
clustered for the convenience of their 42 million annual 
visitors.  “We are unique because our biggest draws 
are often our attractions, but many of our retailers are 
destination draws in and of themselves including American 
Girl, Apple, Lego, and more.”   First conceptualized as 
bringing together shoppers of all income brackets, Jasper 
says, “Beyond that, it was important for MOA to become 
a destination for visitors from around the world and the 
mall has been very successful in accomplishing that 
goal by offering a unique blend of shopping, dining, and 
attractions.”     

 With such a variety under one roof, which has 
been described as a city within a city, Jasper offers some 
navigational tips.  “Plan ahead and wear comfortable 
shoes.  You can always tell a first-time visitor to MOA 
because they are looking all around with wide open eyes 
and mouth.  We offer great maps and directories, friendly 
customer service representatives, and we also have a 
mobile-phone version of our website.  The wonderful thing 
about Mall of America is that we offer so many options, 
that shoppers of all levels are going to find items that are 
of value to them.”  

Everyone from eight to eighty recognizes a shopping mall.  It’s in today’s entertainment lexicon and visiting one is 
considered a favorite pastime.  From large retail stores to the small boutiques, restaurants and arcades, movies and 
more, shopping malls around the world give consumers a grand event like none other, all within a controlled environment.   
Here’s a look at a few worthy shopping centers that offer engaging excellence:  

YORKDALE SHOPPING CENTRE:  
Toronto, Ontario, Canada
Since opening in 1964, Yorkdale has become one of 
the largest shopping malls in Canada, housing over 250 
stores and enjoying the highest sales-per-square-foot of 
any Canadian mall.  “Our merchant mix offers something 
for everyone no matter your budget,” says Anthony 
Casalanguida, General Manager of Yorkdale Shopping 
Centre.  “From investment pieces to fast fashion, Yorkdale 
has a combination of stores to cater to fashion’s number 
one rule: Mix high end investment with of-the-moment 
trend pieces.”
 Due to the diversity of venues - from Tory Burch 
to Top Shop to Tiffany’s, Coach to Cartier and J. Crew 
- the center draws approximately 400,000 customers 
every week to its stores and dining spots.  Because of 
its overwhelming success, Yorkdale is undergoing an 
expansion this year that will feature 145,000 square feet 
of additional retail space.  “This translates to about 40 new 
stores, many of them will be brand names that are firsts 
to Canada,” explains Casalanguida, who anticipates a 
November 2012 opening for the new addition.  “Yorkdale 
has always been a landmark in Toronto that continues to 
attract a growing loyal customer base.”  Considering the 
current economic climate, Casalanguida explains, “Our 

customers are telling us that they still want to shop; all we 
are doing is listening to them.”  
 One of the only Toronto shopping malls to offer valet 
parking, Kaiser said consumers begin their experience in 
the parking lot.  “Download our free mobile App to help 
you navigate the center.  Once you begin shopping, 
explore our Luxe Lane, featuring luxury retailers such as 
Holt Renfrew and Burberry.   If visiting from overseas, give 
us a call ahead and we’ll make special arrangements for 
the visit.”  Asked to describe Yorkdale Mall, Casalanguida 
quickly says, “Inspired Desired Fashion.”
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CHADSTONE THE FASHION CAPITAL:  
Malvern East, Victoria, Australia
Billed as the largest and most fashionable shopping 
destination in the southern hemisphere, Chadstone The 
Fashion Capital is home to 530 stores including luxury 
brands such as Chanel, Coach, Burberry, Salvatore 
Ferragamo, Louis Vuitton, Jimmy Choo and others, yet 
Target and Woolworths are some major anchor stores 
who rub shoulders with prominent Australian designers.  
Chaddy, as it’s locally known, is the oldest in Victoria, 
opening its many doors in 1960 bringing shoppers the 
latest in food and lifestyle options.  Just a decade before 
its grand opening, the site was an extensive paddocks 
area of the Convent of the Good Shepherd on which cattle 
grazed over the initial 30 acres.  
 Due to its ever-growing popularity, Chadstone 
recently announced an expansion of its floor area that will 
add an international flair with designer boutique stores 

such as Dior, Escada, Zara, and Topshop showing interest 
in joining the mall.  The parking area which accommodates 
9500 cars currently will be increased by an extra 1300 
spaces.  Enticing foreign customers even more, Chadstone 
offers discounts of up to 30 percent from over 200 of their 
favorite stores.  Also, when finished with your shopping 
experience, Chadstone offers entertainment for everyone:  
16 movie theaters, AMF Bowl, plus great cafes and bars.  

OXFORD STREET:  London, England
If you’re looking for a vibrant and colorful shopping 
experience, visit this 1.5 mile thoroughfare, Europe’s 
busiest shopping street with over 300 shops that range from 
the very exclusive to the very inexpensive.  Large flagship 
stores include Primark, one of the street’s most popular 
shops that has long lines but great prices and variety, 
while the art-deco building of House of Fraser is always 
a draw.  The immense department store Selfridges has 
been on Oxford Street for over a century; Topshop brings 
in the celebrities and fashionistas.  Trendy music shops 
include HMV and the huge Virgin Megastore, while famed 
bookshop Dillions and Books Etc. are always crowded on 
weekends.  Everyone has the chance to purchase at least 
one thing on their shopping expedition.  Selfridges food 
hall is extremely popular while other eateries, coffee shops 
and food street vendors dot this West End Street.  
About halfway along Oxford Street is Oxford Circus, a busy 
intersection with Regent Street.  The diagonal crossing 
opened in 2009 and is the only one of its kind in central 

London.  Common Oxford sites include preachers and 
political demonstrations.  On any given day, the street is 
closed off to traffic except bus and taxi travel.  Sales along 
Oxford Street occur several times a year and bargain 
shoppers are out in full force, necessitating mounted 
police for crowd and traffic control.  

THE SHOPPES AT THE PALAZZO:  
Las Vegas, Nevada; USA
The retail component of this 450,000 square foot mall is an 
important element of The Palazzo Resort-Hotel-Casino, a 
resort in the heart of the famed Las Vegas Strip.  Anchored 
by Barneys New York and featuring more than 60 of the 
world’s most exclusive luxury products, The Shoppes at 
The Palazzo features dozens of brands, nearly 20 of them 
“firsts” to Nevada, such as Chloe, Christian Louboutin, 
Van Cleef & Arpels, and Diane von Furstenberg,  plus 
one-of-a-kind brands Piaget, Billionaire Italian Couture, and 
Canali.  “The Shoppes at The Palazzo features an array of 
the world’s top designers on down,” says Janet LaFevre, 
group marketing manager.  “It’s a shoppers’ paradise and 
a must-see Las Vegas location, so the experience that 
shoppers are able to enjoy here are one-of-a-kind.”  If 
fashion isn’t your thing, there are other surprises at The 
Shoppes sure to capture your attention.  “At Bauman Rare 
Books, you can browse precious first-edition volumes 
dating to the 15th century.  Or customize your own tasting 
with rare wines at Double Helix Wine Bar + Boutique.”  
This shopping mecca compliments the biggest names 

in fine dining with an unparalleled roster of celebrity chef 
restaurants and eateries.  “Wolfgang Puck’s CUT, Emeril 
Lagasse’s Table 10, and more,” says LaFevre on the 
upscale food options.  “And if waking up before noon isn’t 
your style, The Shoppes is the place to be after dark.”  
Evening fun sizzles into the wee hours at LAVO nightclub 
while late-night nibbles at FIRST Food & Bar “brings the 
authenticity and character of the neighborhood bar and 
diner back to life.”    
 “The Shoppes at the Palazzo is a must-see 
destination, retail paradise, and luxury redefined.  Oh, and 
wear comfortable shoes,” suggests LaFevre.    
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Where 
the Wild 
Things Are
Photographer: Kevin Kelsch
Retouching: Michelle Mousel
Makeup/hair styling: Elle Deniz
Wardrobe styling: Michelle Mousel
Model: Marlow DeVonne
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White Snell Sweater: GIANNI BINI
Owl Clutch: FOSSIL
Creamsicle Scarf: EILEEN FISHER
Camera Necklace: FOSSIL
Tangerine Shorts: SANCTUARY DENIM
Shoes: ALDO
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Ruffle Shirt: RALPH LAUREN
Pink Plaid Shorts: JOY LI
Purse: GIANNI BINI
Ring: GIANNI BINI
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Taupe Jacket: JOUJOU
Tank: GUESS?
Jeans: RICH & SKINNY 
Flower Clutch: KATE LANDRY
Starfish Earrings: SWAROVSKI
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Minidress: GIANNI BINI
Fingerless Glove: GIANNI BINI
Thigh Highs: GIANNI BINI
Cross Necklace: GIANNI BINI
Owl Ring: ANNA & AVA
Shoes: GUESS?
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Dress: GUESS?
Crocodile Ring: ANNA & AVA
Purse: ELLIOTT LUCA
Hair Rose: COLLECTIONEIGHTEEN
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Dress: JOY LI
Rose Necklace: DILLARD’S
Rose Bracelet: DILLARD’S
Shoes: STEVE MADDEN
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Purple Dress: FRENCHCONNECTION
Purse: BRAHMIN
Earrings: GIANNI BINI
Orchid Necklace: FOSSIL
Flower Bracelet: ANNA & AVA
Phoenix Ring: ANNA & AVA



92
Milan, ITALY

A tropical oasis unfolded during the spring Alberta 
Ferretti runway show.  Many of the looks shown 
included dropped waistlines and lengthy skirts.  
A mustard yellow dress was covered in brightly 
colored leaves and worn with strappy orange 
heels.  A sultry ambiance was created when a 
beaded black dress appeared with a sweetheart 
neckline and swirled patterns throughout.  Fresh 
white material was used in the body-hugging 
cocktail dress.  None of the models wore 
accessories, and their hair was relaxed and flowy 
as they walked the runway.

ALBERTA FERRETTI
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BURBERRY

Milan, ITALY

With prominent patterns and lustful 
accessories, the latest Burberry collection is 
sure to impress.  A luxuriously pleated green 
frock had cap sleeves and was cinched at the 
waist with a tribal-like belt.  An eye-catching 
blue coat stole everyone’s attention, and with 
the intricate details to the chunky belt it is 
the perfect balance of culture, yet virtue.  A 
maroon and black patterned dress has a chic 
square-cut neckline, mod bow topping a steep 
neckline.  Mixed textiles were used to create 
the notable bags, a few featuring leather trim. 
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“Purse-uation”

LOUBOUTIN - 
“This season is all about edgy sophistication 
and what better way to make a point than 
with this hot, versatile, gold-spiked Louboutin 
clutch? Basic and sleek, yet a hint of rocker 
rebellion, this can be paired with the wildest 
of outfits, even dressed-down dinner dates.”

MARCHESA-
“This little purple flowered 
clutch from Marchesa 
welcomes the season in 
the right way.  Accessorize 
with white or a floral 
patterned dress for a pure 
Spring look.”

ALEXANDER MCQUEEN -
“Embellished with milky pearls, 
McQueen introduces regal chic to 
the runways this season in the form 
of this pearlescent clutch topped with 
a stylized sugar skull knob.”

VALENTINO -
“With what Valentino calls 
“Rockstud,” nearly all the bags in 
this collection have an apparent 
punk flair.  This pyramid-studded 
clutch with micro-jewel encrusted 
frame is any rocker's dream.”

BALMAIN -
“Simple, basic white, and dabbled 
with jewels, this Balmain clutch is 
the most simplistic of the collection 
and can be paired with nearly 
anything.  If you're looking for a 
way to brighten up your Spring but 
don't want to commit to color, your 
outfit opportunities are endless.”

NINA RICCI -
“A highlight of Nina Ricci's new collection is 
the multi-colored flower handbag. With flower 
print across the top of the bag and purple, 
white, and blue pattern across the bottom, 
this bag will certainly garner a double-take.”

DOLCE & GABBANA - 
“In the concrete jungle, this aqua 
leopard print bag from Dolce & 
Gabbana is wild!  Hints of gold give 
this handbag a striking look, but the 
vivid color completes it.”

MARC JACOBS -
“For a night out on the town or a casual get-together, 
this little clutch can be paired with a streamlined body 
slimming dress, or a fun, flirty top and skinny jeans.”

BARBARA BUI -
“The Barbara Bui collection features 
some fiercely bright handbags for Spring, 
but none catch our eye like this striking 
electric blue one with a little yellow spike 
bauble. For those who really want to 
stand out, this bag can easily overtake 
anyone's gaze.”

 VERSACE -
“A colorful array of pastel bags 
peppered with gold conical studs 
sauntered off the Versace catwalk 
this season, but the fairest of them 
all is the starfish-emblazoned 
nautical handbag that will surely 
make a splash with any breezy 
springtime dress.”
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ALEJANDRO INGELMO -
“Put your best foot forward in a 
shoe creation best described as 
“futuristic architecture.” The layers 
of defined black and glossy silver 
cover a soft, velvety insole for 
comfort as well as style.”

BALENCIAGA -
“Welcome to the jungle with this mythological 
Hermes-style bootie from Balenciaga.  Texturally 
rich and creatively structured, this can be paired 
with the most outrageous of outfits.”

BRIAN ATWOOD -
“An infusion of blue and green snakeskin make this one 
of the hottest platform heels to slither off the runway this 
season.  It's just the perfect pop of color for any bland 
getup and for the really outrageous, the perfect addition 
to an already strikingly colorful ensemble.”

DOLCE & GABBANA -
“Build the outfit based on the shoe 
because one of the hottest trends off 
the D&G runway this Spring is the 
scarf print peep-toe wedge.  These 
shoes are so incredibly bold and 
stylish, it's easy to make a grand 
statement with whatever you wear.”

GAETANO PERRONE -
“Put your best foot forward in one of the most 
abstract high fashion heels this season.  The 
architecture features a faceted jeweled texture 
while maintaining a polished elegance with 
neutral-tone adjustable straps. One cannot go 
unnoticed in these head-turning heels.”

LOUBOUTIN -
“The Louboutin silky platform peep-toe pumps are one of the hottest 
heels off the runway.  A lovely lustrous blue satin heel adorned with 
simple black jewels, these are as fashionable as they are elegant.”

LOUIS VUITTON -
“Saunter in style with studded 
strappy black wedges decked 
in various grommet, dome, 
and conical studs.”

ROBERTO CAVALLI -
“Opaque with a touch of 
architecture, blush pink Roberto 
Cavalli constructed platform 
pumps are perfect for those who 
want the subtlety of a classic 
pump but a hint of edge.”

VERSACE -
“Whimsical and dreamy, white with gold 
accents, these heels are the epitome of fresh 
spring fashion.  For an effortless breezy look, 
pair with a white or lightly colored sundress.”

“Shoe-sational”

JEFFREY CAMPBELL -
“What better finish to edgy attire than spike-
studded footwear?  These 3 inch platform 
“Shadow Stud” leather heel-less booties 
finalize the most hardcore of fashion looks.”
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Milan, ITALY

Contemporary designs created a picturesque 
runway show as Manuel Facchini’s collection 
debuted.  A shimmering gold triangle was sewn 
into a rich gold dress that had a thick black band 
across the top.  Glistening silver was imprinted on 
a sheer black top and was worn with sleek pants 
that slightly flared at the ankle.  A floor-length 
white gown had a voluminous bow across the 
chest and iridescent straps.  Side-swept bangs 
and passionate red lips completed the clean, yet 
dynamic looks.

BYBLOS
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CALVIN KLEIN

Milan, ITALY

Angelic models wearing lustrous gowns 
strolled the runway in Milan stealing gasps 
from the audience look after look.  Most of 
the dresses featured thin, barely-there straps, 
leaving little to the imagination in contrast 
to the lengthier hemlines.  The gorgeous 
silk materials shined under the lights while 
the matte fabrics were more balanced.  The 
pristine tailoring and lack of jewelry simplified 
the sultry looks.  The models wore pumps with 
double straps around the ankle and their hair 
was simply left natural.
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“Hand-y” Jewelry

CHANEL -
“Stripes ahoy!  This season is 
all about everything agua and 
Chanel's bracelet is one of the 
hottest aquatic accessories fresh 
off the runway.”

EDDIE BORGO -
“For a gothic flair, this onyx-colored 
star bracelet is the dash of subtlety 
needed to liven up a bland ensemble.”

FENTON -
“The iridescence in the baubles 
matched with the shine and 
shimmer of various jewels on this 
Fenton wrist accessory makes 
this a going-out must-have.”

REBECCA MINKOFF -
“Simple punk rock navy blue leather 
with silver pyramid studs, this bracelet 
blends couture with a taste of the 
rugged old-school look.”

ROBERTO CAVALLI -
“This Cavalli cuff is supreme 
elegance.  A brilliant gold eagle 
and snake perched atop a slender 
cream wrist cuff speaks wonders 
for a clean, uncomplicated look.”

FLUTTER - 
“Achors away! This aged gold ring is 
the perfect maritime match to the most 
sea-worthy of outfits.  A small anchor 
and stars design gives this accessory 
the simplicity of versatility.”

PAMELA LOVE -
“The blue opal peeping out of silver structured 
triangles exhibit timeless modernism and fun 
flair.  Wear with a hippie dress for an earthy 
feel or pair with chunky silver earrings and 
bracelets for an evening downtown.”

REPOSSI -
“This silver and black full 
finger ring features an 
exquisite mesh pattern that's 
super sexy and goth-chic.”VERSACE - 

“Of all the nautical treasures off the Versace 
runway, the lustrous gold starfish ring is 
remarkably the most luxurious and beautiful.”

DELFINA DELETTREZ -
“Hands down one of the hottest items 
this Spring and shaped like a skeleton 
hand is this ghoulish bracelet that 
exhibits a memorable gothic-meets-
luxury aesthetic Delfina Delettrez is 
renowned for.”Sh
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“Success-ories”
AURELIE BIDERMANN -
“The solid gold bull skull atop 
a turquoise-flecked gold plated 
choker is one of the most impressive 
pieces from this French designer's 
Spring collection.”

HERVE VAN DER STRAETEN - 
“Gold desired, sea inspired, this metallic 
necklace is one of the most distinguished pieces 
influenced by the briny deep this season.”

CHANEL - 
“Get caught up in this net 
necklace from the depths 
of Chanel.  Nothing has a 
more nautical flair than this 
accessory designed with 
the high seas in mind.”

LIZZIE FORTUNATO - 
“This feminine-infused wild west 
bandanna necklace is pure 
modesty and best suited for a very 
casual outfit involving leggings 
or skinny jeans with flats.” 

GUISEPPE ZANOTTI - 
“This metallic silver and glossy 
black choker blurs the line between 
rugged elegance and futuristic 
sophistication.  An individual must 
be adventurous to wear this piece 
with confidence.”

OSCAR DE LA RENTA - 
“These azure flower drop earrings 
featuring a radial arrangement of 
multi-faceted sapphire and light blue 
jewels to emanate earthly beauty as 
well as high-society luxury.”

EMILIO PUCCI - 
“Crosses, wings, and stars, oh 
my!  These are the makings for 
an exceptionable pair of gold drop 
earrings by Emilio Pucci.”

SALVATORE FERRAGAMO -
“Dive into the deep for these aqua painted 
enamel seahorse earrings with royal blue 
fins.  For a cute and flirty look, wear with a 
white tank top or a floral minidress.”

JEN KAO - 
“Pump up the punk rock with these 
rose gold and white skeleton earrings 
from Jen Kao.”

VAN CLEEF & ARPELS -
“With spirals of cascading diamonds, 
this earring set is the embodiment of 
style and class.  For a grand opening 
or high-profile event, wear these with 
an evening gown for an affirmation of 
supreme beauty.”
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Milan, ITALY

The rainbow unfolded through numerous prints 
on the Dolce & Gabbana runway during their 
spring show.  A chic bohemian vibe burst from 
the colorful fabrics in the shape of dresses, skirts, 
jumpsuits, flirty tops, and even covered the shoes.  
A sugary pink and minty green patterned dress 
has two layers for the skirt, straps knotted on the 
shoulders and belted at the waist.  In contrast 
to many other collections seen this season, the 
collection consisted of dramatic ensembles that 
were completed with sunglasses, garish earrings, 
chunky necklaces, and unique clutches.

DOLCE & GABBANA
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DSQUARED

Milan, ITALY

Individualistic pride beamed in each of the 
looks during the eccentric D Squared show.  A 
print resembling an American flag was sewn 
into a one-shoulder top that was worn with 
faded jeans and had brown paint covering the 
lower section.  A beaming teal dress featured 
a thigh-high slit and was paired with a cultured 
vest.  Knee-high boots were worn in vivid 
hues along with massive cowboy hats and 
countless accessories.  The models casually 
carried beverages and seemed to walk with a 
laid-back, confident spirit.
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L.A. FASHION 
DISTRICTS

Sh
o

pp
in

g

ew York may be the center of the East 
Coast fashion establishment, but L.A. 
is the West Coast fashion hub. From 
mammoth wholesale design centers to 

humble street vendors, L.A. has something for every 
fashion lover. 

Spanning 100 blocks in Downtown Los Angeles, the 
L.A. Fashion District is home to wholesale showrooms 
and retail outlets that carry every conceivable type of 
clothing and fabric. The area has seen many improve-
ments over the past two decades, thanks in large part 
to an organization of business owners who spent $3 
million annually to keep the streets clean and safe.
 
At the heart of the Fashion District is a wholesale 
business area known as The Intersection. Located at 
the intersection of 9th and Los Angeles Streets, The 
Intersection is a collective of four fashion centers: the 
California Market Center, Cooper Design Space, New 
Mart, and Gerry Building. These centers are home to 
more than 1,000 designer showrooms that feature 
apparel, accessories, gifts, and home décor.

Entry to most showrooms at The Intersection is normally 
restricted to fashion buyers and industry insiders, but on 
the last Friday of each month the California Market, New 
Mart, and Cooper Design Space open their doors to the 
retail public for a giant sample sale. Bargain-hunting 
fashionistas are given access to end-of-season samples 
at greatly reduced prices. Not all showrooms participate 
in every sample sale so it pays to contact each building 
ahead of time for updates on participating showrooms. 

Don’t feel like waiting for the sample sales? The Cooper 
Design Space runs the Cooper Store on nearby Los 
Angeles Street where post-season merchandise goes 
on sale every Thursday through Saturday. There are 
also a few retail stores on the ground floor of the 13-story 
California Market Center, including a perfume store that 
sells hundreds of fragrances at wholesale prices.

By Catie Watson

If you’re looking for a funkier shopping experience, 
check out Santee Alley. This three-block long covered 
pedestrian walkway runs from Olympic Boulevard to 
12th Street between Santee and Maple Avenue. Located 
just a few blocks from the sophisticated ambiance 
of The Intersection, it has the vibrant atmosphere of 
a street bazaar in Mexico or Hong Kong where more 
than 100 stalls are packed with a varied assortment of 
clothing and accessories with emphasis is on skinny 
jeans, hoodies, bedazzled t-shirts, satin prom dresses, 
children’s clothing, and toys. There was a time when 
designer forgeries were plentiful in the Santee Alley 
stalls, but vigilance by the LAPD has cut down on the 
display of counterfeit merchandise. The prices are 
already low and most vendors are willing to bargain – 
just be sure to bring cash since many vendors don’t 
accept credit cards.

The streets surrounding Santee Alley are also dedicated 
to fashion and are grouped according to specialty. The 
largest area is women’s wear; there are also areas for 
men’s wear, kid’s wear, athletic wear, and accessories. 
Scattered throughout the women’s fashion area are 
numerous stores devoted to bridal fashions, sequined 
quinceanera gowns and elaborate first communion 
dresses, all at bargain prices. Another point of interest 
is the so-called European Corridor located on Pico 
Boulevard between Main and Santee Streets. Much 
of the merchandise in this area is imported from Italy, 
France, and other European countries.

If you’re planning a visit to the L.A. Fashion District, 
be sure to check out the area’s official website (www.
fashiondistrict.org) where you’ll find a detailed map that 
shows the different shopping areas as well as information 
about special fashion events in Los Angeles. The website 
also has a search tool that allows shoppers to search for 
stores that sell specific types of merchandise. This can 
greatly simplify what may otherwise be an overwhelming 
shopping experience.

For those who have an interest in designing their own 
fashions, the textile area of the Fashion District is not 
to be missed. More than 200 wholesale and retail 
shops specializing in fabric, notions, trim, and beading 
are located in a four-block area just east of Santee 
Alley. Rolls of every type of fabric imaginable line the 
sidewalks and fill the shops, with prices ranging from a 
less than a dollar to hundreds of dollars per yard. One of 
the largest stores in the area is Michael Levine, where a 
broad selection of fabric, patterns, notions, and yarn are 
offered in a warehouse-sized building. The prices aren’t 

N
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the lowest but the selection is great, especially of vintage-
print cottons. Across the street is the Michael Levine Home 
Decorating store and The Loft, a super-discount store where 
fabric is displayed in stacks on shelves and sold by the pound. 

The Los Angeles campus of the Fashion Institute of Design 
and Merchandising (FIDM) is located at 9th and Grand, just 
a few blocks from the Fashion District. FIDM has a fashion 
museum that features both permanent and rotating fashion 
exhibits as well as a Museum Shop that sells handmade 
jewelry, books, and exhibition-related merchandise. The 
Scholarship Store is also located on the FIDM campus; this 
popular boutique sells clothing, jewelry, fabric and accessories 
donated by top fashion companies at bargain prices. 

In addition to the Fashion District, a couple of other areas in 
Los Angeles offer unique fashion experiences. Koreatown, 
which is an area situated between Downtown Los Angeles 
and Beverly Hills, is a popular shopping destination 
for apparel, jewelry, cosmetics, electronics, and other 
merchandise imported from Korea. The Koreatown Galleria 
is an upscale shopping center with 70 unique stores and a 
food court with authentic Asian cuisine. Koreatown Plaza is 
another shopping center in the area with 80 specialty stores 
that immerse shoppers in the Korean cultural experience.

Little Tokyo, which is located near Los Angeles City Hall, is a 
historic district that is a cultural center for Japanese Americans 
living in Southern California. Little Tokyo covers about five 
square blocks and contains, in addition to museums and 
restaurants, several boutiques that sell Japanese clothing 
and accessories. The NoA boutique specializes in street 
fashion styles that are popular in Tokyo and Rif LA sells all 
types of sneakers. During special events like Nisei Week, 
Little Tokyo is a great place to see examples of Japanese 
fantasy fashions. 
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Milan, ITALY

Significantly sized collars and vintage hemlines 
seemed to be a major theme in the spring 
collection from Fendi.  A clean white dress had 
cap sleeves and randomly placed rainbow 
buttons scattered across it.  A blue blouse and 
skirt combination is reminiscent of a schoolgirl 
uniform with the thin tie and high waistline.  Each 
of the dresses had intricate details, impeccable 
tailoring, and delicate buttons.  A new age 
atmosphere was created through the hairstyles 
that consisted of heavily teased hair and colorful 
sunglasses. 

FENDI
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GIORGIO ARMANI 

Milan, ITALY

All the stops were pulled out for the spring 
collection for Giorgio Armani.  From the 
decadent layout to the supreme stylings, 
every socialite is sure to want a piece or 
ten.  The silver over-the-shoulder top loosely 
draped over the silk skirt that was rouched 
on the hip.  A sleek blouse was imprinted 
with thick, horizontal stripes and paired with 
trousers with side slits.  A mint green strapless 
gown flowed to the floor and formed to the 
models curves. 
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Milan, ITALY

Crisp white and pitch black contrasted each 
other in the latest collection from Gucci.  High-
waisted pants were tailored precisely and 
belted.  A metallic blouse was striped with 
shimmering black and silver, and hemmed at 
a three-quarter length--not something seen 
too often on the runways.  One dress was 
designed with an extremely deep neckline 
that connected the top to a drop waist skirt 
that bounced loosely.  The emerald and burnt 
orange colors are ideal pops of color that draw 
the eye. 

GUCCI
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JUST CAVALLI

Milan, ITALY

A feminine adventure took place on the runway 
during the Just Cavalli show.  From leopard 
prints to zebra, the inner wild side took over 
the tailored ensembles.  A pair of blue cropped 
pants had zebra print trims down the leg and 
around the waist.  A leopard and sheer printed 
dress featured an asymmetrical hemline that 
dropped to the floor while a tribal dress was 
hemmed way above the knee.  The sky blue 
dress was covered with a camel-toned blazer 
that was also trimmed with zebra print.
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CYBER SHOPPING

Bluefly.com
This site was the first feature on Project Runway, launching 
its website in 1998 and being the first to sell designer clothes 
the way a designer would sell them--instead of a discount site. 
This company has worked with every big website and major 
designer making it the largest discount fashion e-commerce 
website and one of the most reputable. It by far has the most 
options, best prices, and lots and lots of great labels!

In today’s society technology overload is an everyday norm. We don’t have time to eat, let alone shop anymore, so it’s 
no surprise that countless new websites go up every day for online shopping. Everything from designer labels to local 
clothing stores has taken our .com nation by storm. Every year the growth for online shopping increases rapidly and 
that makes it difficult to see all merchandise and prices to compare and shop like we do in the stores. You have to watch 
out for scams just like every other site you purchase items from; it isn’t cut and dry like shopping in person. Thankfully, 
we did some research for you and have come up with the best, most popular, and dependable sites for everyday cyber 
shopping.

TheFind.com
This was a bit of an off-the-wall choice. It’s a site that 
hasn’t quite made its mark on the map yet  but it’s quite 
unique! The search engine for this site allows you to 
specify what you are looking for right down to the color, 
style, size, and discounted price. For instance, if you’re 
looking for Chanel sunglasses in black with a cat eye 
frame at a 75% discount, it can find it for you, granted 
the item is available. With a little more work done to the 
aesthetics of this site it could definitely bring in some 
competition. It’s worth bookmarking and keeping an 
eye on.

BeyondTheRack.com
This is by far a favorite among most women I talk to. It’s 
also my favorite. The selections are vast, the categories are 
fun, and their styles are up to the minute. This is a private 
members-only site with sales of up to 70% approximately 
every 48 hours. The best part is you get e-mail updates on 
the sales--not spam--but an alert to let you know when a 
good sale is about to hit. It averages about 1.5 million new 
members a year and is probably the fastest growing. They 
recently added men and women’s apparel to their website 
and now has new home products as well. 

Gilt.com
This page offers only top designer labels. The savings 
on this site are a bit lower than the rest only topping 
off at 60%.  They do offer a full merchandise collection 
at the beginning of each sale and they have designer 
bios on the site showing past, present, and up-coming 
previews into each label. This is amazing because if 
you aren’t familiar with every designer you can look 
and see if what they have done correlates with your 
own style. It is well organized, thorough, and spotlights 
up-coming designers, thus helping to keep you in fresh 
fashion at all times.
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JustFab.com
The name says it all, and with celebrity endorsers 
like Avril Lavigne and Kim Kardashian, these shoes 
definitely embody their fashion. Not everyone can 
afford designer labels but that doesn’t mean you have 
to look like you can’t. This site offers a personal stylist 
based on a couple quick questionnaires on your fashion 
preferences. It continually has new choices that are 
dead-on with your taste. All shoes are $39.95 a pair 
no matter what. Bargain shopping and saving money 
makes every woman feel like a fierce fashion fighter. 
This site will not only help you look good, but the extra 
coin in your purse with these prices will make you feel 
it as well. 

Ideeli.com
Last but not least, rounding up our favorites list is 
this little website. It’s a clean, fresh webpage with the 
highest savings so far--up to 80%. It’s like the conserva-
tive site compared to all the others. The aesthetic has 
a calming effect making it easy and care-free to shop 
here. It doesn’t have the amount of merchandise some 
of the other sites offer but it still has all the great labels. 
When you find something on this site it’s going to be a 
great piece to add to your collection and you will most 
likely be saving the most money here. This is the best 
aspect of it!

No matter what label you want, or if you think you can’t even afford the labels you love, these sites make it so that 
you can. Everyone would love to shop straight from Sarah Burton and YSL but when you can’t, these sites make it 
possible. With all the stress we have in our lives it helps to have someone else take a look at all the sites out there and 
inform you on what you need to know. The leg work has been done and now all you have to do is what everyone loves 
to do best: shop, shop, and shop! Think of it as your own reduced retail runway every time you leave home. 

MyHabit.com 
This is a newer site, so there might be some glitches 
along the way, but so far it appears good. This is a sister 
site to Amazon.com whose name is already well known 
and widespread. The items featured on this page are 
straight from designers and boutiques as well as feature 
high-quality photos and videos of the clothing on live 
models. There is nothing better than seeing the clothes 
on a body instead of just a two-dimensional picture. It’s 
part of why we love to watch the catwalk so much. The 
pieces look gorgeous and the prices are comparable. It 
is definitely becoming a new favorite fast. 

Overstock.com
This website no doubt has the most press and marketing 
behind its site. Every time you are reading a paper or 
watching television you will see ads for this site, borderline 
pushy. The fact that they have so much clothing to choose 
from makes this site the most popular. It has designer 
labels, great prices, and exclusive items. Be careful 
however, because of the vastness of this site it can get 
overwhelming and frustrating to continually search through 
the pages and pages they have to offer. This site goes 
beyond fashion as well and has everything from furniture 
to art to obscure collectibles; you can find almost anything 
here. 

By Jessica Raymond
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Petite pleats and lavish textiles were 
abundant during the Prada spring show.  A 
youthful bralette was shown with a yellow 
polka-dotted pencil skirt.  Structure and rich 
teal were combined in a pea coat that had 
embellished shoulders and was worn atop 
a nude bathing suit.  A fiery red pleated skirt 
was made from sheer material revealing 
a pale pink a-line dress.  Soft hues were 
present in the models’ make-up; their hair 
was curled and parted deeply on the side.

PRADA
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VERSACE

Milan, ITALY

Attention to detail and contemporary silhouettes 
are two elements that set the spring Versace 
collection apart.  The theme of the collection 
was oceanic and featured hues and objects 
reminiscent of a mermaid fantasy.  Glistening 
starfish embellished a floor-length white gown 
and were also incorporated into the patterns on 
the other fabrics in the line.  A chic cocktail dress 
had sleek images of seaweed floating across it 
that were overlaid with a sheet of sheer fabric.  
Sophistication was enhanced with the simple 
black dress that was ruffled on the hip and 
seemed to emerge from a deep abyss. 
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So let’s attempt a bit of fashion therapy that can take you 
from stylish to sassy, edgy and alluring in short order. 
The goal is to allow your personality to shine through 
without overpowering your date and distracting him 
from the “real” you. Keep in mind that when you open 
your front door, his eyes will be focused on you, and 
first impressions are lasting, so it’s important to choose 
colors wisely. For example, one choice that is always a 
stunner is the well accessorized little black dress with 
its splendor, simplicity, and pizazz. The color black can 
stop a man’s heart at a fifty paces and may trigger his 
wildest fantasies. It communicates elegant boldness 
with a hint of magic and mystery. Be prepared to walk 
a bit on the wild side when wearing black.

However, if you are more on the reserved side and 
want to communicate that you can be more open with 
the right signals from him, there are other color choices 
that clearly communicate this message. To convey a 
soft feminine message, pastels are the key. Blush 
pink or mint green, for example, are like a whisper 
from a warm breeze. With these colors, you are telling 
him, “I love being a woman and I’m comfortable with 
romanticism, therefore I can be really comfortable 
around you with the right amount of caring.” 

The color white has always symbolized purity and 
innocence but it also has an air of being playful and 
dreamy at the same time. This might be a great 
choice to wear for a casual, but romantic occasion. 
At the opposite end of the spectrum is bright red that 
immediately draws attention in a dating situation. 
It exudes excitement and energy as well as a bit of 
danger, so if you really want to arouse your date’s 
emotions from 0-60 in 30 seconds, red is the color you 
would choose for that first night out.

Green is a dazzling color that reminds us of forests, 
grass, and all things natural. It is perceived to be the 
color of tranquility and freshness and has a way of 
conjuring peaceful emotions, allowing both parties to 
feel relaxed on a date. 

There are many choices to consider when planning a 
romantic encounter when one recognizes the power 
of color. The colors you choose subconsciously gives 
a man clues about how a woman perceives herself as 
well as how she wants to be approached. The right 
color goes a long way in allowing you to be who you 
are in that moment and to feel comfortable as well as 
alluring.

t’s 8AM Monday morning and you decide to stroll 
to your local coffee shop for a leisurely cappuccino 
before a critical meeting with the management 
team at 10:00. This strategic gathering is your 

chance to shine in the midst the top level of your company 
with the hope of acquiring the largest account in the area. 
You are perfectly coiffed from a black pinstripe designer 
suit down to a stylish French manicure. The plan for 
the morning is to review your notes for the meeting in 
order to gain complete composure. While savoring your 
cappuccino, you just happen to notice an impeccably 
dressed, attractive man at the adjacent table and he has 
definitely noticed you. What transpires in the next ½ hour 
is an engaging repartee that culminates in an exchange 
of phone numbers. That evening he calls to ask you for 
that dreaded, yet exciting, first date. As many women 
know, the first thought after accepting an invitation is, 
“What shall I wear?”

The answer to that age old question is a complex one. 
The critical questions to ask are, “What do I want to 
project to this man?” and “What facets of my personality 
do I want to reveal in our first meeting?” As career 
women, we are quite familiar with professional attire—
colors, style etc. It is common knowledge that a dark suit 
with the occasional personal touch such as a red bag 
or shoes, projects competence, self-confidence and a 
woman who’s in complete control. But is that what you 
want to display on a date? Depending on your answer, it 
may be time to examine your decision making process to 
maximize your appeal in the dating arena. Many people 
are not aware of the profound effects that color can have 
not only on your level of comfort, but on the messages 
one portrays to others.

In describing the effects that particular colors create in 
our lives, the French painter Paul Gauguin stated, “Color! 
What a deep and mysterious language, the language of 
dreams.” Not only does color have a language of its own, 
but there is a complex relationship between that language 
and aspects of a person’s personality. The kaleidoscope 
of colors we choose to wear on a date can be effectively 
used to transmit various parts of our personalities. To 
enhance her mystery and keep a man guessing just a 
bit, a woman can slowly reveal her feelings by the color 
palette she chooses. 

By Laura Schultz LMFT

DATING MAGIC:
Personality and the 
Language of Color

I



113

Photography by Justin H
yte

R
O

M
A

N
C

E

Bra: La Perla at BareNecessities.com
Cuff and ring: Laruicci

DATING MAGIC:
Personality and the 
Language of Color
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Photography- Justin Hyte
Wardrobe- Karen Perez

Hair/Makeup- Stephanie Perez
Assistant- Deaundrea Ferreira
Model- Andi Muise @ MUSE

“Suite of the Gershwin Hotel - designed by Finnish artist Stefan Linfors”
(Stefan Linfors is the installation artist for Gershwin Hotel facade 

“Tongues and Flames.” Room 1136 is part of this project.)

The Mood

Bra &Panty: Marlies Dekkers at BareNecessities.com
Watch: Michael Kors
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Nail Ring, Necklace & Garter: Bijules
Bracelets: Osanna Visconti
Bra & Panty: La Perla at BareNecessities.com
Thigh highs: Falke at BareNecessities.com
Shoes: Tania Spinelli
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Bra & Panty: Chantelle
Bracelets: Osanna Visconti
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Bra & Panty: La Perla
Ring: Jules Smith
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Panty: Chantelle
Cuff: Laruicci
Ring: Bijules
Bracelet: Andrea Candela
Stack rings: Jules Smith
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While women’s pantsuits and Italian men’s tailoring were 
dominating the American runways in the early ‘70s, Roy 
Raymond was mainly focused on what is being worn 
underneath the garments, and more specifically how 
to create a more inviting retail atmosphere for a man to 
purchase such. Although men usually enjoy the alluring 
image of a woman in her best under-pinnings, a woman often 
enjoys a man to have gifted the items. In the dull days before 
Victoria’s Secret, Mr. Raymond felt the average lingerie 
store outing for a man was tasteless and uncomfortable – he 
decided this must be changed! The initial shop sprung up in 
the Stanford Shopping Center in San Francisco, California 
with a traditional Victorian boudoir interior design. The walls 
were wood-paneled, lingerie framed and hung but most of 
all, supportive sales staff members waiting to conjure up 
the best fit for your admirer. Start up costs for the entire 
company were reported around $80k; profits for the first year 
were over $400,000. Raymond had created an innovative 
movement in fashion.

The most profitable of the VS ventures is the catalog. Robert 
Blakeman captured tame nudity and subtly tantalizing 
models free of airbrushing or retouching in the days of 
the first Victoria’s Secret Catalog. Shot in ’78, the new 
publication contained an array of ‘pretty little things’ like 
supportless triangle bras with delicate lace trim to highlight 
pastel colored satin, paired with matching bikinis cut in a sur-
prisingly slim silhouette; beautiful teddies and rompers could 
also be found under the description ‘daywear.’ The company 
catapulted into the million-dollar-net-worth range by the ‘80s 
and had immediate plans of expansion. In 1982, Raymond 
cautiously ‘cashed in his chips’ and sold Victoria’s Secret’s 
six stores and 42-page catalog to the Limited Brands, for a 
mere million then proceeded to start another business.

Raymond’s luck ran out a few years later. He went bankrupt 
and by late ’93 was found dead by the Marine County 

Shoreline in California. Authorities subsequently concluded 
he committed suicide by jumping off of the Golden Gate 
Bridge. Roy’s idea continued to strive but the most 
significant success was not achieved until Grace Nichols 
was announced Vice President and General Merchandise 
Manager of the VS brand in 1986. Throughout the 1980s, VS 
was able to branch out into clothing, shoes, and fragrance in 
addition to an 8-volume publication. Nichols once described 
VS as:

“A lifestyle business-and a fashion business, an integral 
part of our customers lives. We offer our customers 
glamour, beauty, fashion, and a little bit of romance. We 
know what fits women physically and emotionally.”

The grunge phase of the ‘90s American fashion did not stop 
Ms. Nichols, now President and CEO of Victoria’s Secret, 
from launching the company into the top 10 recognized 
brands in the world. By 1990, VS was grossing $1 billion 
in sales and in shopping malls across the nation. In 1994 
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the ‘Miracle Bra’ was born; a push-up padded answer to the 
less-than-desired chest. Three months later the ‘Wonderbra’ 
was introduced by the Sara Lee Corp and thus began a rival 
between the two products and the companies to which they 
belong. The famous bra-and-panty manufacturer took yet 
another business leap in 1995 when the Victoria’s Secret 
Fashion Show broadcasted gorgeously angelic women 
parading around to top musicians in jewel encrusted bustiers 
and slit lace undies on primetime TV. For the first time, the 
national public could view live (from New 
York City) a lingerie fashion show complete 
with music, dancing, fashion, and theatrical 
stage props which transformed one theme 
into the next.

Like never before, VS was spending tens 
of millions on marketing ($85 million to be 
exact) sponsoring events, introducing new 
products (such as cosmetics, swimwear 
and fragrance) all while producing annual 
fashion shows. Almost immediately the 
Victoria’s Secret “Angels” were publicly 
notarized and keeping the paparazzi busy. 
Fame femmes like Tyra Banks, Claudia 
Schiffer, Heidi Klum, Karolina Kurkova, the 
list goes on….have graced the VS runways 
wearing the distinctive, yet intimidating, 
feathered wings. As the years progressed 
so did the Angels’ net worth. Gisele 
Bundchen actually ranked top in Forbes.
com’s 2007 edition of ‘The Top Earning 
Models in the World’ weighing in at $33 
million – Kate Moss came in second at $9 
million! Heidi Klum, Adriana Lima and Alessandra Ambrosio 
placed a respective third, fourth and fifth place…4 of the top 
5 were VS models!!

Having grossed over 72% of revenue in 2006, the Limited 
Brand sold 75% of their product chains to Sun Capital 
Partners, a high-profile investment firm, in order to boost the 
sales of the Victoria’s Secret and Bath & Body Works lines. 
The move paid off big! Today the VS catalog reaches over 
400 million each year, created one of the most profitable 
web destinations, and owns 1,017 stores around the globe. 
The brand did however run into a bit of a debacle in ’06 
with ForestEthics concerning the origin of the trees in which 

the Victoria’s Secret Catalog paper was 
made from. Ultimately, Limited Brands 
agreed to switch to either 10% Post-
Consumer Waste (PCW) or 10% Forest 
Stewardship Council (FSC) paper by ’07. 
After spending a cool million on research 
and promotion to protect the Endangered 
Forests throughout the catalog industry, 
this agreement was a massive win for 
the organization – and the planet!

In the last five years, Limited Brands has 
created a younger counterpart to the sexy 
and sometimes provocative VS undies 
by creating a line geared more towards 
pre-teen to young 20-somethings with 
PINK. The latest endeavor includes 
underwear, loungewear, cosmetics, and 
accessories to bridge the gap between 
the two largest women’s demographics, 
thus skyrocketing profits and once again 
expanding their influence on consumers. 
Each year, Victoria’s Secret manufac-
tures new scents, a new bra, and over-

whelmingly advanced solutions to common wardrobe crises 
for several types of women all around the world.
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Destination: 
Spring Break

Around the world the grayness of winter is fading away and Springtime is fast approaching. That means there’s no better 
time to plan that ideal spring break vacation, whether you’re searching for some time-honored debauchery, adventure, 
or serene relaxation. The key is to be open-minded about what you really want from your vacation. While many spring 
break enthusiasts favor sandy beaches and wild party nights, how about cozying up for the last of the powdery snow in 
Aspen, Colorado? Or what about back-packing through the villages of Thailand, thriving on a diet of fresh seafood and 
exotic cocktails? Here’s a list of some of Runway’s top spring break destinations, ranging from secluded and luxurious 
to off-the-grid, budget-friendly, and adventurous. 

South Padre, Texas
Throughout the months of March and April, South Padre 
is a prime spot for spring breakers looking for excitement 
and non-stop action. Notable events include Coca-Cola 
Beach, a party fueled by 50,000-watt sound systems, 
world-renowned DJs, dance contests and giveaways, and 
the three-day music gala, the Ultimate Music Experience, 
held at a popular water park. If you prefer to avoid the 
major party scene during the day, lounge on the 66 miles 
of beaches, take one of the area’s legendary dolphin-
watching cruises, or try such activities as sky-diving, 
sailing, surfing or snorkeling.

Puerto Vallarta, Mexico
A beach town with the cosmopolitan edge, Puerto 
Vallarta is not only known as one of the liveliest and 
most sophisticated Mexican resort destinations, but 
it’s an economical spring break spot as well. Emerald 
seas, tropical cocktails, and unique tours like tequila 
manufacturing accent the days. But when the sun goes 
down, crowds from stylish restaurants and all-night club 
parties spill into the cobblestone streets. Puerto Vallarta 
is also an ideal family spring break spot for the eclectic 
mix of activities offered, from golf and world-class spa 
treatments, to snorkeling, ATV, river rafting, fishing, and 
whale-watching. 

Punta Cana, Dominican Republic
Since the 1970s, Punta Cana has been a popular tourist 
destination, offering a mixture of native Domincan 
cultures, Spanish architecture, fantastic scuba diving 
at Saona Island, and the perfect amount of sunshine 
to achieve that base tan. With more than 24,000 hotel 
rooms—not to mention some of the best beaches in 
the Caribbean—Punta Cana is the tourist haven of 
the Dominican Republic. In terms of value, opt for an 
all-inclusive package when visiting which often provides 
free VIP passes to the island’s hottest nightlife spots. 
Spring breakers vying for relaxation over partying often 
flock to Punta Cana for the beautiful Tortuga Bay, golf or 
zip-lining, or the decadent dining.

By Lauren Wise 2012
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Aspen, Colorado
Who says Spring Break has to translate to sandy beaches, 
ocean-side villas, and scantily-clad college students? Avid 
slope lovers can easily trade the sunburn for windburn in 
upscale Aspen. An added bonus? This time of year there’s 
no reason to worry about the usual snow-craving crowds. 
Spring Break events take place throughout the month of 
March and April, from the Bud Light Big Air Fridays and 
Spring Jam, to the Soul of the Mountains. While the snow 
may be perfect for skiing and snowboarding, the sunshine is 
still warm enough to get you that coveted Spring Break tan. 
After the slopes at popular bars, restaurants and clubs in 
town, layers are shed and delicious Colorado wine poured, 
these resort spas are some of the best in the country. If 
the spa isn’t your scene, don’t miss out on the natural hot 
springs that dot the outskirts of Aspen. 

Ibiza
Everyone’s heard of Ibiza, most often for spurring the 
underground electronic DJ scene, and certainly for the 
to-die-for beaches and all-night parties. At this Spanish 
Balearic Island in the Mediterranean Sea, be sure to drop 
into Privilege, the largest club in the world with a capacity 
for 10,000 revelers. There are plenty of pristine beaches to 
stretch out on and relax during the day to recuperate from 
the night before. Shopping is also a popular Ibiza attraction 
from the handcraft markets full of typical Mediterranean 
fashion to boutiques stocked with a large variety of designer 
labels. 

French Riviera
While the French Riviera may sound like a splurge, the 
most expensive times to visit are during the summer. Those 
who decide to visit for Spring Break can enjoy the top-notch 
weather for a fraction of the price and without the millions 
of tourists that flock to the region between July and August. 
Fly into the charming airports in Marseille or Nice, or travel 
by train from Paris. Obvious reasons the Riviera is beloved 
include phenomenal shopping, a fusion of European 
cuisine, and beaches filled with beautiful crowds. Lesser 
known reasons that are worth checking out include the 
Spring Arts Festival in Monaco, spanning from mid-March 
to April, the World Figure Skating Championships in Nice at 
the end of March, and such interesting tours as astronomy 
on the Riviera and mountain hikes to scenic views. 

Thailand
A trip to Thailand—southeast Asia’s most politically stable 
Buddhist country—for spring break can consist of a 
week-long beach-hopping excursion where visitors sleep 
in surprisingly budget-friendly tree houses with personal 
beaches, to planned excursions offered through different 
travel agencies based around spas, temple exploration, or 
extreme adventure activities. Try a holistic treatment in Koh 
Samul, the city that led Thailand’s modern spa industry; 
take a day trip to Ang Thong Marine National Park, the 
dramatic scenery that inspired the movie “The Beach” or 
get a taste of a full-moon party in such places as Tonsai 
Bay. Those who are seeking something new will be pleased 
particularly with the friendly locals, fresh delicious cuisine, 
and the chance to explore the jungle and ancient temples 
from atop an elephant. 
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ASTROLOGY 

Aries
Expect the unexpected in 2012, when a mix of good luck 
and obstacles—brought into play by Saturn’s position—will 
test your patience, which can be daunting for Aries.  By 
midsummer your finances and love life will be going strong, 
and you may experience a promotion.  Stay professional and 
humble to stay level with your colleagues.  Single Aries may 
find a new love or see new light in an old friend.  Attached 
Aries may feel a new, positive energy in their relationship 
that calls for some adventurous risks.

Taurus
This year is your year to shine, Taurus.  Good fortune—
whether it’s love, money or health—will bring you much joy 
and happiness.  If your good fortune involves money, be sure 
to save or invest it.  Take some time this summer to plan a 
trip or bond with an old group of friends; you will gain invalu-
able knowledge from either experience.  Taurus have always 
been respected and liked at work, but be sure not to work too 
much this year as it could easily lead to you feeling burned 
out. 
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ASTROLOGY 
Photography by Adrian Portmann
Hair and Makeup: Jacqueline Penza

Gemini
Geminis are known for quick eyes and wit, and you will need 
it this year with an unusual change in routine.  Don’t worry: 
it will allow you to thrive and take chances.  One of these 
may be an opportunity to change careers, but just be sure to 
follow your heart and passion and not one of your constantly 
changing on-a-whim ideas.  You will do best having romantic 
relations with another Gemini in 2012, but be sure to 
communicate and stay in contact or they will think you’re no 
longer interested. 

Cancer 
If you have been worrying about money or supporting a 
family, be cautious in 2012 as the market will continue to go 
up and down.  Be sure not to blow anything out of proportion 
as Cancers tend to do.  With the New Moon in July, it is 
the perfect time to try out that major upheaval you’ve been 
thinking about, such as a new job or a big move.  For single 
Cancers, get to know that crush on a group date, while 
those who are attached need to be careful not to feed off of 
each others’ stressful vibes.  Get out and do something fun 
together!
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Leo
Leos have an advantage over other signs 
this year with the planets in alignment.  
Relish that inspired, cherished mood, 
and make some ambitious plans this 
summer.  If you are not happy in your 
current career, don’t hesitate to change 
it.  This year, live it up in your social 
life, but keep an eye on your finances.  
Mingle and meet new people if you are 
single, and you may find an unexpected 
attraction.  A Leo in a relationship may 
experience some rockiness, but ride it 
out as it will only strengthen your bond. 

Virgo
Virgo, 2012 will be a great year for you 
financially.  Focus on staying challenged 
at work, and the longer hours, not to 
mention Virgo’s known determination, 
will pay off in September.  Work on 
breaking out of your shell this year since 
Virgos lean towards the shy side and 
this can thwart important networking,  
even romance.  Virgos in relationships 
should focus on spending some quality 
time with their mate as well as spending 
time with groups of friends.  They will 
make sure you don’t fall into a rut. 

Libra
Libra is the sign of balance and they are 
known for being fair with everyone.  In 
2012 Saturn, the planet of obstacles, will 
create some necessary challenges for 
you that you should embrace.  However, 
beware of your perfectionism, as it can 
end up driving you and others crazy.  It 
isn’t difficult for Libras to get dates since 
the sign is ruled by Venus, the planet of 
love and beauty.  The one drawback is 
Libras inability to make up their minds, 
so truly think through your romantic 
decisions. 

Scorpio
Towards the end of 2012 expect some interesting developments.  
If you’re single, you may start a new relationship that could 
become serious.  You may even get that dream job.  Remember 
that changes are good for Scorpios even if they don’t work out 
as originally planned.  When it comes to love, Scorpios are great 
at establishing connections whether it’s spiritual, emotional, or 
sexual, but be aware that this can easily trigger jealousy in those 
who really care about you. 
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Sagittarius
Sagittarians are known for their endless 
curiosity, and in 2012, constant travel will 
be feeding that curiosity.  Whether the 
travel is for work or pleasure, soak up 
as much adventure as you can.  It may 
lead to a new business venture, or even 
inspire you to make such decisions as 
going back to school to study another 
field that interests you.  If you are single 
it is likely you will meet a special person 
this year that will result in a relationship 
in early 2013. 

Capricorn
While Capricorn is one of the more 
practical signs, they make great business 
executives.  If you’ve been working hard 
the past couple years, it will pay off in 
2012, possibly with a promotion.  This 
year, make time for pleasant down-time 
activities or a new hobby such as 
gardening or artistic ventures.  In a rela-
tionship?  It’s time to begin planning on 
expanding your family.  Single?  You may 
feel an itch to get in a relationship this 
year. 

Aquarius
Aquarians are known for being sociable, 
intelligent, and honest—sometimes 
a little too honest.  In 2012 you may 
have to use a softer touch in order to 
avoid conflict.  Whether you are in a 
stable career or not, consider turning a 
passion of yours into a moneymaking 
venture this year.  When it comes to 
dating, Aquarians need a mate that has 
just as busy a social life as their own—
balance and communication is key to a 
successful relationship in this sign. 

Pisces
This year Neptune passes through your sign increasing your 
spiritual strength and artistic interests.  In 2012 you will find 
more direction in your life than ever before.  Pisceans are known 
romantics, and while this year a new relationship may not be in 
the cards, there will be a wealth of interesting people you come 
across from all walks of life.  If you are looking to be in a relation-
ship, another Pisces will be a solid addition to your life.  Keep 
your indecisiveness in check as well; doing so will help control it 
for years to come. 
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